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ABSTRACT

The study entitled “Customers’ Behavior to Choose Insurance Type One, in Mueang
District, Chiang Mai Province” had three main objectives which were 1) to investigate the
customers’ behavior in choosing automobile insurance type one; 2) to examine factors affecting
the customers in choosing automobile insurance type one; and 3) to evaluate the value of the
customers’ willingness in paying automobile insurance type one premium in Mueang District,
Chiang Mai Province. The data used for this study were primary data collected from 300 samples
by questionnaires. The collected data were analyzed by descriptive statistics, namely, Frequency
Table, Percentage and Mean. The result could be summarized as follows:

The study found that the majority of the respondents who bought the automobile
insurance type one used TOYOTA sedan cars. The cars cost 500,001 — 700,000 Baht and had
been used for 4-6 years. They paid the insurance premium 10,001 — 15,000 Baht and Viriyah
Insurance Company was their preferred company. They considered the security of the insurance
company as the first priority in choosing to do the automobile insurance. The respondents would
do the automobile insurance directly and apprehended the automobile insurance information from

the company’s brokers.



In the matter of factors affecting the customers in choosing automobile insurance type
one, the study found that overall the respondents giving priority to the services marketing mix
factor were those who paid automobile insurance type one premium more than 15,001 Baht, more
than 10,000 Baht and between 10,001-15,000 Baht, respectively.

The study indicated that the first three criteria that the insurance company set for
automobile insurance type one premium were kind of usage, car cost and car age, respectively.

Most of the respondents agreed that it was suitable that the company would give a
discount for automobile insurance type one premium 20% for the next year, 30% for the next
second year, 40% for the next third year and 50% for the next fourth year, respectively. This was
in the case that the clients never claimed the insurance or they claimed the insurance but they
were on the right part of the accident.

Additionally, they also agreed that it was suitable that the discount would be deducted
20% per year in the case that the clients claimed the insurance without counterparts or they were

on the wrong part.



