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ABSTRACT

This study concentrated on the factors affecting Thai and Foreign tourists’behavior when
buying handicraft at Baan Tawai. The objective of this research was to study the behaviors,
contentment and factors affecting their handicraft buying behavior.

The primary data were obtained from 400 respondents, of both thai and foreign tourists. A
questionnaire was used, which was based on providing descriptive statistics, including frequency,
percentages, and mean as well as factors that could not be controlled such as were personal factors
like gender, age and place of origin. Chi-Square test for associations was used analyze the data and
the recommendations.

The results found that the majority of respondents were female, 34-45 years old, educated
to a bachelor degree level, owned a business or commerce, had an average annual income of 10,000
-20,000 baht per month (for thai tourists) and 20,000-30,000 USD per year (for foreign tourists).
The study of respondents' behavior showed that most of the tourists bought handicrafts to use,
knew the locations for buying handicraft at Baan Tawai from a friend or other person (for thai
tourists), guidebooks and the internet (for foreign tourists),and they spent 1,000-3,000 baht and
payment for. The Chi-Square Test found that the relationship between thai tourists' personal

information and their behavior showing that gender, age and income were significantly lated to the



costs of buying handicraft , and the relationship between foreign tourists' personal information and
their behavior showing that age was significantly related to the costs of buying handicraft.

This research found that the main factors that affecting thai and foreign tourists' decisions
to buy handicraft at Baan Tawai were the product, price, person, place and promotions ordered
from the highest influencing factor to the lowest. The highest factors of product were thier qualities
and design. The price factors were relate to whether is matched quality and if the price was
negotiable. Contentment was related to the product, price, place, person and promotion in order of
the highest to lowest influencing level. The factors of product and price show they are suitable, but
promotion of Baan Tawai is minimal and the empolyees cannot communicate well so should these

factors need to be improve.



