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The objectives of this study were to investigate the 'competitive.ness,:of Thai rubber
exports to China. It also looked '.at factor of production and marketing of Para r.llxbber in Thailand
and other important of 'coun'tr'ies fo analyze factors determining the changing.of' export value in or
about to provide 'recoﬁlmeﬁdatig:;n-s for the improvement efficiency of Para rubber manufacturing
in Thailand, _Ti’le study used thé data during the year 1997-2004 and covered only natural Para
rubber. An .a,na!yze “;as bas-ed on secondary data using descriptive s_tatistic, as well as
comparative gdva_nﬁa_ge aﬁalyéis ( RCA ) and constant market share model ( CMS ).

Tha.til.anc‘:l.’s .expo',r't all'-of Para rubber to the world market increases 75,510.53 million
baths averagé per annual and growth rate of export increased 13.95 % per annual. Japan was the
biggest impb_rter _ot; Paré rubber from Thailand, or about 32.45 % of the -total_- export values. The
second biggest irﬁportexf were China and United State, or about 26.07 and 12.94 % respectively.
The growth rate of Chfna, United State and Japan had increased to or about 23.09, 8.43 and 4.68

per annual,



The analysis made through the RCA showed that Thailand had the most comparative
advantage in exporting Para rubber to China 'and ﬁext were Vietnam, Malaysia and Indonesia with
"the value of 11.16, 8.91, 2.85 and 2.40 respectively.
The analysis made through the CMS model for all of the Para rubber exporting values
revealed that Thailand could increase its Para rubber exporting average values of 18,060.53
million baths annually. Para rubber exporting value could surpass that was because of the world
marke;c expansion with the average of 3,038.53 million baths annually. However, the commodity
coni_posifion effect decreased with the average of 612.34 million baths per annum. The market
distriﬁution effect had increased with the average of 5,589.48 million baths per annum. The
'conipetitiveness and pure competitiveness effects increased to 10,044.86 and 8,058.59 million
bathAs.per annum respectively. That showed Thailand was making the appropriate adjustment.
. The total export values of Para mbber of Thailand fo the important buyers revealed
~China had total import values of Para rubber from Thailand increased, by average, 5,736.63
millii)n baths average per annum, However, United State and Japan had an average decrease in
imqu; value of 2,601.97 and 7,076.26 million baths, with all these difficulties, the stqdy found
that China’s Para rubber industries had importet block rubber, rubber smoked sheet and ruiaiacr

‘ con_centrated latex from Thailand at high level.



