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ABSTRACT 

 

This independent study has two objectives; first, to study the consumer purchasing 

behavior and second, those factors influencing the purchasing decisions of consumers when 

buying children’s toys in Muang District, Chiang Mai Province, using a sample population of 400 

people (sampled using a purposive sampling method). The analysis method used in this study was 

descriptive statistics, and a Likert Scale was employed to measure the level of importance of the 

questions used. A Chi-square test was utilized to test the relationships between the data. 

The study found that the frequency of purchasing children’s toys is less than four times 

per year, with the cost being in the range 101 to 500 Baht for each purchase. The consumers 

questioned are of the opinion that children’s toys made in Thailand and other developing 

countries are of a medium standard, that children’s toys produced in China are of a lower 

standard, and that toys produced in developed countries are of a good standard. Consumers prefer 

to choose a product made from natural materials, and from the general product category, choose 

to purchase toys which support the language skill of the children plus those that enhance the 

knowledge and ethics of the child. The surveyed costumers had purchased more than 20 

children’s toys products prior to the survey, and planned to purchase new toys within one year of 
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the survey. In terms of purchasing priorities, consumers main reason to buy is based on the 

existence of an accredited safety certificate, then the benefits of the product, the safety of the 

store, the returns and exchange policy in case a problem is found, the credibility of information 

received from the salesperson, and finally a reasonable product price. 
 


