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This research aims to study 1) internet user’s behavior and 2) the internet users’ use of 

the bit-torrent program in Muang District, Chiang Mai Province. Data was collected from 400 

internet users in Chiang Mai District, using a convenience sample. The tool used to collect the 

data was a questionnaire containing closed and open question styles. The data was analyzed using 

descriptive statistics which included frequencies, percentages and average values presented in a 

tabular format.  

The results showed that most respondents were male (67.5 percent), whilst females 

accounted for 32.5 percent. The majority of respondents were graduates and undergraduates. 

Career employees accounted for 27 percent of the respondents, with salaries mostly in the range 

5,001 to 10,000 baht (at 34 percent).  

All the respondents have used the internet for over six years, and most use the internet 

most of the day (2 to 6 hours). The top three purposes for using the internet are: the most - email, 

to search for information and to talk with the online community using products such as MSN, 

Facebook or Hi5. Respondents also use the internet to carry out downloads using bit-loading 
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facilities, with 223 (55.8 percent) downloading using the bit-torrent software and 177 

(44.2 percent) never using it. These downloads take place mostly at home (62.8 percent), in the 

workplace (19.3 percent) and in dormitories (12.6 percent) respectively. 

Files are the most popular download products, including films, live music and music 

videos, at 76.7, 65.9 and 38.1 percent respectively, as the site is available in most countries. In 

total, 87.9 percent of respondents stated that the number of hours the computer needs to be left on 

to download is only 2 to 3 hours per day, though some complained it is more than 10 hours per 

day and 4 to 5 hours per day. In terms of the frequency of downloads per month, most said they 

download 4 to 6 times a month (39.9 percent), followed by more than 10 times per month (26.9 

percent) and 1 to 3 times a month (22 percent). The reason given for choosing the third highest 

ranked bit loading was that it is easy to download a variety of files at any time within a 24-hour 

period, plus the ability to find old files that are no longer available on the market (55.2 percent). 

In terms of the benefits of using bit-loading, the respondents said the speed of downloading 

(advanced) is most important, as well as the ability to load data or files when they need. The 

disadvantages of the load-bit program cited among download users include the cost of electricity 

consumption, the internet being slow, and piracy laws. Those who never use the download service 

do so due to the complexity of the download programs and because they are not interested, do not 

know what the service includes, and the inconvenience of using the internet to download. 

Furthermore, some respondents do not want to support piracy, do not want to pay an additional 

charge to download and say that the internet is not fast enough. 


