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ABSTRACT

This study analyzed the loan repayment ability of automobile hire-purchase clients using
Logit regression model. Specifically, it has the objectives to understand the general background
and the factor affecting the repayment ability of the clients in question of the car hire-purchase
business of the north regional office of Thanachart Bank (Public Company Limited) for further
analysis on the clients’ repayment ability to get necessary inputs for planning and determining
strategies for risk management if its car hire-purchase business.

Information for the present study was of secondary type based on the data base system of
north regional office of Thanachart Bank during 2006-2009 which contained the records of its
individual car hire-purchase client involving the following information which were used as
independent variables: age, occupation, average monthly income, the auto brand, the auto price,
amount of down payment, interest rate, type of loan for auto hire-purchase, type of car
registration, credit limit, level of installment payment, the installment term, the proportion of
installment payment in monthly income, and down payment as percentage of the auto price.

The findings at 0.05 statistically significant level revealed that all of above independent
variables except the auto brand had the effect on the repayment ability of the Bank’s clients.

Meanwhile the analysis on repayment ability of the bank’s clients. Meanwhile, the analysis on



repayment ability to auto leasing client’s brand on probability values suggested that the well-
behaved clients would have 0.6-1.00 probability range of making regular repayment while the
client with non-performing loans would have 0.00-0.30 probability to repay. The predictive

accuracy of the probability analysis was 98.75%.



