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ABSTRACT

This study aimed to analyse the comparative advantages and competitiveness of major
exports of Thailand to the markets of the ASEAN including, plus the three co-operation; Brunei,
Cambodia, Korea, Laos, Malaysia, Myanmar, Singapore, Philippines, Vietnam, China, Japan, and
Indonesian. This study looked at the comparative advantage of products which have a high
potential when exporting to country within ASEAN, plus the three co-operation. Using Revealed
Comparative Advantage Index (RCA), Dynamic Revealed Comparative Advantage, and Constant
Market Share Model (CMS); including analysis of general information, trade policy, exporting
situation, and exporting problem of each country in the ASEAN plus three. The major exports of
Thailand chosen from the top 20 highest valued exports by the year 2008 seperated by the
customs tariff harmonized criteria of 2007 using 2 digit and 4 digit according to the definition of
the products based on data during 2000 to 2008.

The study results showed the products with comparative advantage in the main
competition include rice, canned seafood and sugar because of they had comparative advantage
every year since year 2000 to 2008 in all countries in the ASEAN plus three. In 2008, the
importing situation showed that markets in China, Indonesia, Laos and Vietnam had the largest

increase market; as a result Thailand’s export growth increased in these respective countries. The



markets in Cambodia, Myanmar, Malaysia and Philippines, showed that the import rate increased
more than the export rate of Thai products. In Brunei, the market situation showed an increasing
trend to import, however Thai exports to Brunei had decreased. Locking at marketing trend in
Singapore, it showed that imports have increased; however Thailand exports to Singapore had
decreased during the same period of time.

The study of constant market share model in Brunei, Cambodia, Korea, Laos, Malaysia,
Myanmar, Singapore, Philippines and Vietnam showed that the market competitiveness of Thai
products was likely to decrease, but the consumer trend for these products popularity was likely to
increase. However, markets in China, Japan and Indonesian showed that the market

competitiveness of Thai products was likely to decrease along with consumer popularity as well.



