
  2 

2.1

2.1.1   (Derived demand) 

 (Derived demand) 

         

)

rKwLXTR )(

)

 (Basic production factors) 

 1  5 
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 1  Intel 1  1  1 

2.1.2
      (Marketing Mix)  

   Goncalves (1998  , 2549)  

 (4P)   (7P)  

  1)    (Product)  

   2)   (Price)   
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  3)    (Place)

 (Distribution Mix)

  -   (Channel  of distribution) 

  -    (Physical  distribution) 

  4)   (Promotion)

  4 

  (Promotion Mix)   (Communication Mix) 

4.1)  

4.2)   (Personal  selling)  

4.3)

-  (Publicity)

-

  5)    (People)   (Employees)

  6)    (Physical  Evidence  and  

Presentation)  
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  7)    (Process)  

  2

 (Complexity)    (Divergence)  

   

2.1.3
  (Economic  factors)   

1)

2)  

2.1.4 (Influence on Consumption 
Spending)

  ( , 2544) 

  1)  
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  2)    (High  Liquidity Asset) 

  3)   (Durable Goods) 

 2  (Nondurable Goods) 

  (Durable Goods)  

  4)  

  5)  

  6)  

 ( )

  7)    2  

 (Permanent Income)  

(Temporary Income)
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  8)  

  9)    (Demonstration Effect)  

  10)  

  11)  

  12)  

  13)  

  14)  

  15)  
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2.1.5
(Industrial Market) 

(Business Market) 

 ( ,2530)

2.1.5.1

1)  (Fewer Buyers) 

2)  (Larger Buyers) 

3) (Geographical Concentrated Buyers) 

.

4) (Close Supplier 

Customer Relationship) 

5) (Inelastic

Demand)

6) (Several Buying Influences) 
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2.1.5.2

          

1)

2)

         

( , 2530) 

1) 

2)

3) 

4)  (Promotion) 

5)  (Economies of Scales) 

6)
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 2  1.

 2.

(Agent)

 2.1 

2.1.6  Porter’ 5 Forces 
 Porter 

 5  (Internal rivalry) 

 (Entry)  (Substitutes and complements) 

 (Supplier’s power)  (Buyer’s power) 

 2.2  Porter’ 5 Forces

( ) ( )

( , , )

Entry

Substitutes and Complements 

Internal Rivalry Buyer’s power Supplier’s power 



32

 5  Porter 

 (Internal rivalry)

 (Entry) 

    (Substitutes and Complements) 

 5 
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    (Supplier’ power and Buyer’ power) 

 (Value chain) 

      

2.2.

 (2542) 
/

 25-35 

 20,000 

 (2542) 
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 82.56 

 (2545) 

11-15  1  2 

 2  201-400 

 4  2  6  1  10 

-  8.00 .-17.30 .  2-3 

 3-4 

 (2550)

300 (  58) 

/
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