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ABSTRACT

This study has the objective to analyze the consumers’ behavior and satisfaction in the
purchase of life insurance policies and the decisive factors that affect the purchase of life
insurance policies of the American International Assurance Co.,Ltd’s and Siam Commercial
Bank’s clients. Information was collected from 100 samples each of American International
Assurance Co.,Ltd and Siam Commercial Bank policy buyers groups.

The findings indicated that The American International Assurance Co.,Ltd policy buyers
in general were characterized as female, 31-40 years old, with bachelor’s degree, engaged in
private companies, and earning less than 10,000 baht monthly income. Their first three decisive

factors were suitability of insurance premium, policy interest in the future, and probability of



ailment and accident. Purchasing behavior could be described that most buyers tend to hold single
1-10 year policy, buy 100,000-200,000 baht policy coverage, and their purchases were influenced
by sale agents. The most important factors contributing to their satisfaction with the purchase of
life insurance were policy coverage, followed by the price and service quality.

The Siam Commercial Bank policy buyers in general were characterized as female, less
than 30 years old, with bachelor’s degree, engaged in trading/private business, and earning
10,001-20,000 baht monthly income. Their first three decisive factors were policy interest in the
future, and probability of ailment and accident. Purchasing behavior could be described that most
buyers tend to hold single 1-10 year policy, buy 100,000-200,000 baht policy coverage, and their
purchases were influenced by sale agents. The most important factors contributing to their
satisfaction with the purchase of life insurance was policy coverage, followed by the price and
service quality.

The two groups were found to have different opinion concerning five decisive factors to
purchase life insurance policies. A number of The Siam Commercial Bank customers who realize
that factor was policy interest in the future is greater than those of The American International
Assurance Co.,Ltd. A number of The American International Assurance Co.,Ltd customers
considers these factors as buying decision influences, the reimbursement of medical bill due to
accident, the benefit from income tax deduction, suitability of payment duration and sale

promotion sale agents is greater than those of the Siam Commercial Bank customers.



