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ABSTRACT

The purpose of this research is to study the factors of entrepreneurs in Mueang
and Hang Dong districts in Chiang Mai province determining choice for using services of
shipping agents and to analyse the problems of business operators using questionnaire
as a research tool with 150 samples. The frequency , percentage, arithmetic mean and

chi-square values will be used for the analysis.

According to the research, it is found that the majority of entrepreneurs in Mueang
and Hang Dong districts had been in business for 6 — 10 years with 1 — 5 million baht
registered capital. Their had main products are furniture and home decorative items. The
monthly export per month values between 1 — 5 million baht from 1 — 5 shipments a month.
The most popular means of transportation is shipping. As for the import, this research
found the monthly import values ranged between 1 — 5 million baht and the imcoming
shipments were between 1 — 5 times a month and the use shipping as main transportation
method as well. Totally, 123 entrepreneurs chose to use the service of the export

agencies to manage their import export business.



The research found the determining factors of the choice including product, price,
distribution, personal, producing and presentation of physical characteristics, and

procedure to have high effect while marketing promotion factor have only moderate effect.

The study on the relationship between various choice determining factors and the
business location suggested that the factors of products, price, distribution, marketing
promotion, personal, producing and presentation of physical characteristics and

procedure are all independent of location where those companies do their business.

The study on the problems and business barriers found that the entrepreneurs

faced the problems of getting the services below their satisfaction level.



