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ABSTRACT

This study examined the demand for area expansion in buildings originally designed for
commercial business purpose as well as identified the suitable sizes according to the demand for
using area in shophouse buildings to be used for residential or business purposes in Chiang Mai
Province. Primary information was compiled from 300 samples of shophouse building’s owners
or tenants in Chiang Mai area who used the buildings for living or business intention during
1997-2007. Analysis was performed on the basis of descriptive statistics and chi-square test.

The findings indicated the majority of those who used shophouse buildings in Chiang
Mai for living or doing business were characterized as female, 30-39 years old, with bachelor’s
degree education and having 10,000-19,999 baht average monthly income. Their most ideal
features for a shophouse building were 3.5 storeys with two bedrooms, two bathrooms, and a
kitchen. In most cases, they did not expand nor modify the buildings for the primary reason of
existing appropriate prizes of use area followed by the reason of having no budget for those
purposes. In light of the desire to enlarge or modify the buildings, the main reason would be for

improving the tidiness and attractiveness in building space and the next important reason



appeared to be the in optimal use area. The most desirable change would be having more rooms,
followed by kitchen improvement. Preferred construction material was indicated to be brick
coated with cement. The length of construction should last 2-3 weeks.

The decisive factors for the samples under study to buy a shophouse building included, in
order of importance, product in terms of optimal used area, price, and place in terms of proximity
to community area and access to good public utilities. When extension or modification of
shophouse building was contemplated, the most important decisive factor would be the quality of
various building materials, followed by the prices of those building materials, followed by the

prices of those building materials.



