


    (Factors Affecting the Selection of Hire-Purchase service of a Company in Chiangmai
     Province)

(
)

  (  4896040) 
...........................................................................................................................................................

 1 
   /  (  )

1.
 (    )   (    ) 
2.
 (    )   20   (    )  21-30   (    )  31-40 
 (    )  41-50    (    )  51-60   (    )   60 
3.
 (    )    (    )   (    ) /
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4.
 (    )  (    )   (    ) 
 (    )   (    ) 
5.
 (    )  /   (    )  / 
 (    )  /   (    ) 
 (    )     (    )  / 
 (    )  ( )...................................................................
6.  ( )
 (    )  10, 000   (    ) 10,001-20,000 
 (    ) 20, 001-30,000   (    ) 30,001-40,000 

(    ) 40, 001-50,000   (    )  50,000 
7.
 (    ) ........ ...........................................................................
 (    ) ............. ...........................................................................
  (    ) .......... ............................................................................

 2
   /  (  )

8.  (  1 )
 (    ) ( )  (    ) ( )

(    )     (    )     
 (    )  ( )..............................

9. ........................ /
10.
 (    ) 6    (    ) 12    (    ) 18  

(    ) 24   (    ) 30    (    ) 36  
 (    ) 42    (    ) 48    (    )  ( ).......................
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11.

 (    ) 
 (    ) (  1 )
    (    ) 
    (    ) 
    (    ) 
    (    ) 

(    ) 
(    ) 
(    ) 
(    ) 
 (    )  .................................................... 

12.

 (    ) 
 (    )  (  1 )
    (    ) 
    (    ) 
    (    ) 

(    ) 
    (    )  / 
    (    )  – 
    (    ) 
13.
 (    )   (    ) 
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14.
 /  22 

( )

1.
2.
3.

4. /

5.
6.
7. ( )
8.
9.

10.  / 
11.

12.  / 

13.
14.
15.
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16.
17
18.
19.

20.

21.

22.

15.  

 (    )     
(    )  /  (  1 )

   (    )  1 
   (    ) 
   (    ) 
   (    )  / 
   (    ) 
   (    )  ...................................................................... 
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16.  

(    ) 10 % (    ) 15-20 % (    ) 25-30% (    )  .............................. 

17.
 (    )    (    ) 
18.  18 (

 1-6) 
(    ) 
(    ) 
(    ) 
(    ) 
(    ) 
(    ) 

19.

 (    ) ( / / / )
 (    ) 
 (    ) 
 (    ) 
 (    ) 
 (    ) 
 (    )  ....................... 

  3
1
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20. ..............................................................................
     .............................................................................................................
21. ...........................................................................................
     .............................................................................................................
22. ..................................................................................
     ................................................................................................................
23. .............................................................................................
     ............................................................................................................
24. ..........................................................................................................
     .................................................................................................................
25. ..........................................................................................................
     .............................................................................................................
26.

...............................................................................................................................................

............................................................................................................................................... 

............................................................................................................................................... 

******** ********
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