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ABSTRACT

This study dealt with consumer behavior and the determining factors of using private
fitness center services in Mueang District of Chiang Mai Province. Information were compiled
from 200 samples of fitness center members and 200 samples of non-members making a total 400
observations. Analyses were based on the results of descriptive statistics and Logit model
application.

The major characteristics of fitness center services users were male (57.5%), 30 years
old, single (73%), with bachelor’s degree education (61.8%), private sector employee (24%),
having 5,000-15,000 bath monthly income (40.75%), and having health problems (14.75%)

They exercised 3-6 days per week (49.75%), during 4.00 p.m.-7.00 p.m. (69.5%), spent
1-2 hours exercising each time (48.5%), did the exercise alone (47.5%), and preferred running
and body fitness (46.8%)

Among members of fitness centers, their main reason for membership was the desire to
do exercise (92%). They used the services of fitness room and aerobic room the most (84%),
thought that service fees were reasonable (73.5%), and had personal trainer (17.5%). The non-
members had the reasons for not paying for membership that there were alternative places for

doing exercise (55.5%), and that the charge for services was not reasonable (53%).



Members of fitness centers expressed their views that they wished the centers provided
diverse and adequate equipment and declared the area no-smoking. Some were of opinion that the
service fee should be limited to annual fee only (20.25%).

The results of Logit model application suggested that with occupation as private business
employee, greater income, the idea that service fees of private fitness centers are reasonable, and
the behavior of doing exercise alone, the consumers will have greater tendency to become
members of fitness centers. There relationships are consistent with the hypothesis. Particularly,
the behavior of going out to do exercise alone will improve the chance for people to become
members of private fitness centers by 99.7%. From the accuracy test, Logit model can provide

62.25% of predictive correctness in this case.



