A A 14 v a a Y o a Jq 9 a
FALIOINMIAUAINUUVIAITL ‘Wf,]@ﬂiillﬂﬁi"]ﬁ‘ﬂ@]ilﬂiﬂﬁﬂlﬂﬂﬁﬂ‘]ﬁﬂiﬂ1i‘ﬁu1ﬂﬁ

a Jd 3 =& o =} [ v A 1
Walwduranie lwasuneiiog 39 iamwes vl
= v d Ao
ALY UNFA1NIUUUN UADNA

YSeyan IATHIAaATUMITiang

A vy v a
ﬂﬂ!%ﬂiillfni‘ﬂ‘l.lﬁﬂ‘lsﬂﬂ"lﬁﬂi!ﬂ)“!‘ﬂ‘ﬂi’]ﬁﬁz

IA.A3 A 015 UsgsunIsums
WA.AT.UAR WUTUAS NITUMT
segasml duliuagds NFTUMSI

U Y
UNNAED

9
= [

= & oA A = = A Y o A
NITANHIATIUY 2 'J@]Q‘]Jﬁgﬁﬂﬂﬂ@ 1) LW@ﬁﬂH”IﬂQWf]ﬁﬂiﬁllﬂTii%‘U@]ilﬂﬁﬂﬁﬂl@Q

9Yyqg ¥ Aa a 3 & o =} v v A 1 A = = 2
AlFusms sumsmalsdurania s uneiiod Saniaded v wag 2) tednyideilads
d'da a 1 v A A 9 o a Jq Y a a 4 ] &

nuanswademsdnaulodenlrinsasfavesg lFuInssuImMIMaAssuiIniialua

o =} 2 v A 1
DIUNDIUDI i]\i‘ﬂ?]ﬂl,"]fﬂ\ﬂ?m

v q 9 = 3 Y Ay Y o 7 v 99 Y a A
maga‘n%ﬂumiﬁﬂmgﬂwmagaﬂgmu hlﬂiﬂiﬂﬂﬂﬁﬁuﬂ1ﬂmﬂ1ﬂﬂ@‘hﬁj1%ﬂiﬂﬁﬂ

U

5113033 Ine Tuvadunoiios Jardamealnd $1u9u 200 518 Fudenu Tagdsmsqy

(%

v Aa | ' { a o
uuVTUBYY (Accidental Sampling) Tasuenilunquinitinsnsan KTC $119u 119 519 uaz

7 a

nquin lulitasmsaa KTC $1uau 81 510 1dad@manssaun awd Sooaz mssnouauiaz

J a s Y
ﬂ’li‘ﬂﬂﬁ@ﬂhlﬂ'ﬁllﬂjﬁ GlUﬂ']'i'Jlﬂﬁ'lgﬁ"Uﬂll“a

'
[ JAaAA v a

HaMIANEIMoYaNgANTITNMS IFlasnsAn wungudnltasnsan KTC daulvg)

Y

= o o L% o a d' " Yy a g 1A C%
DOATOIUATVIUIU 2 VAT Iﬂﬂ“ﬂﬁiLﬂiﬂﬁ‘ﬂllhllﬂf]’f)ﬂiﬂEJ‘E‘HWﬂﬁW1ﬂ!“lfﬁlﬁ3uslﬂi‘gﬂﬂﬂﬁﬂﬁﬂﬁi

o 1 a Jd ] % a Jd
KTC !,Lﬁg‘U@]iﬁ’t’)’f]ﬂiﬂfJ‘ﬁ'L!'1ﬂ15W1&!GHfJﬁ'Juﬁl‘ﬂflJuﬁ’t’)ﬂﬁﬂﬂﬂ@]ﬁﬂ]@ﬂﬁuTﬂTiqﬂﬂWWﬂ!%ﬂ YN

U Y L] 9}::' a2 o a 1 1A C% o 7 C% a d‘ " vy
ﬂi]ﬂJﬁ’J’f)‘c’JNEj'VllliJiJ‘]J@liLﬂiﬂﬁ KTC ﬁﬁujﬁmuﬂﬂﬂﬁﬂﬁﬂﬁﬁﬂWMJH 1 U@iiﬂﬂﬂﬁilﬂﬁﬂ@ﬂqﬂqﬂ

[ -4

a Jd 1 &7 a a o {
’E']’E)ﬂIﬂEJ‘ﬁ‘Ll1ﬂTiWWm%ﬂﬁﬂuiﬁﬂJuﬁ@ﬂiﬂﬂﬂﬂiﬂlﬂQ?J’E)?J‘L!‘EL!ﬁu‘VISWﬂLLﬁSUﬁiﬁﬂﬂﬂIﬂﬂ"ﬁUWﬂﬁ

a d A % a d 0911 9}::',: o a 1 sld'
WWﬂ!GIffJﬁ'Juﬁlﬂi‘gﬂ@ﬂiﬂ\iUﬁiﬂJﬂ\i‘ﬁU?ﬂ?iqﬂﬂWWm%ﬂ MNJUANNUATIATAN KTC LUaZNYUAN

Q



a o a [ " Yo a 1 [] = A 9

lufifasinsaa KTC daulng lasuredugegaoglugs 10,000-50,000 v Tawalunis s
9 v

vimsrmuiasnsaatiosnin 5 assaodeu yasnlfusmsiiuiiasinsaalyaniosnd

Y 1
5,000 UM@pATY anvaems Isinsnsandiulualdie 1U1dusms s deassndudag

9
o Q/

/s oa o e
Clzﬂlﬂﬂﬁu15lﬂ@] ﬂ’]iﬂﬂigﬁUIﬂﬂqﬂﬁgﬂﬂﬁﬂﬂ

ad v

=2 o AAa a v v A A Y v a o w
wansanuiledenioninanemsaadulaaenlytiasnsan laglsindauazLuY

Y v '
9 W Y ~

anudrnaiiu Jesenlisninanemsdaduladonlsinsasaaluusazilseuniga laun

L)

o a o J o W a 4 CY < a o w
Padvdumandus e anuddyarumsnasanitou lumsadasiuaunsn Jadodusia

1 o a 9 v Y { 9
Ao Amsssuiieny lumsauiivaunsmays1e1ws dasearuaniun ae anuazainlunisldy
o T oAy Y Aq Y a v W ? U o Y ' A A Yo
a5 9wy I udnliusassudassuaunn Jadedumsduasunisvie Ao n13 lasu

' Y Y A a 3 o v v a A < Yo
muammimmmmmﬂmﬂummumm “ﬂi]i]il@n!ﬂﬁ‘ﬂiﬂﬁ o ﬂ’JTJJi’Jmi’JGlUﬂﬁVlﬂTU

o a

) [ v 9 4 09.: 4 q'/ 1 a v a
pylatinsnsaa uaz Jadeduduiu As ANl UIINTNUTMINNTATIATAANAIN

1anany

J A v o

4 @ {a a 1 o
Wﬁﬂﬁﬂﬂﬁ@ﬂulﬂ-ﬁllﬂ’)i LW@ﬂﬂ’JHJﬁiJWH‘ﬁGU’EJ\Wl’JLL‘]J‘i‘ﬁM@ﬂﬁ’i"lﬁ@lf]ﬂﬁlaﬂﬂﬁl‘]ﬁfjﬂﬁﬁ

£l

]
o w aad v o

a = 1 [ d‘d Y [ [ 9 1 [ d' =)

insan wamsanymunilisenitodyneananszautiodian 0.05 laun Jetederde
Yotinsinsaanazaniufeonting fedegdunvveainsivainnale ddudlean ade
1 ~ o a 9 ~ =Y v A da' [ o dyl 9 1 7~
MsssuHeyTumsduduanunsny/s1ed W5 Jedeliiielsudrszviiars eglununn
wazay Tadelivoananusoazauuduiionanyodinaianinnislgiiag Jedenis Iives

[ a ] Y= [ Iy d 4‘ 1 1 a o Jd
auaunuasn vy Jadelnisdssnduiusiudoniag vatena 15y g Insna

o W Y A A o 1 A a Y a A [
Llagﬂﬁ]fﬂ‘EJQﬂﬂTlJﬂ?l'liJWfJiJM’J'Iﬂﬁﬂ@‘Uiﬂ'liﬂ?ﬂﬂﬁilﬂﬁﬂﬂﬂﬂ’ﬂﬂﬂa’ﬂﬂﬂﬂ



Independent Study Title Credit Card Using Behavior of Commercial Bank

Clients in Mueang District, Chiang Mai Province

Author Miss Vananun Temeesak

Degree Master of Economics

Independent Study Advisory Committee

Assoc. Prof. Dr. Venus Rauechai Chairperson

Asst. Prof. Dr. Nisit Panthamit Member

Assoc. Prof. Suwarat Gypmantasiri Member
ABSTRACT

This study aimed to examine credit card using behavior and the factors influencing the
credit card choice of the clients of a commercial bank in Mueang District of Chiang Mai Province.
Primary data for this study came from questionnaire interview of a sample of 200 clients of Krung
Thai Bank who used the bank’s services in the city area of Chiang Mai Province. Accidental
Sampling technique was used. The sample was comprised of 2 groups: 119 KTC credit card
holders and 81 non-KTC credit card holders. Analyses were based on descriptive statistics
including frequency and percentage, ranking, and the chi-square test results.

On credit card using behavior, this study found most KTC credit card holders possessed
two credit cards, one being the non-bank type mostly of KTC and the other being commercial
bank credit card mostly issued by the Siam Commercial Bank. Meanwhile, the non-KTC credit
card holders in most cases possessed one credit card either the non-bank type issued by Aeon
Thana Sin Sup or commercial bank credit card issued by the Siam Commercial Bank. Both KTC

card holders and non-KTC card holders in general obtained 10,000-50,000 bath credit limits, used



credit card less than five times per month, spent less than 5,000 bath per time through credit card,
used credit card at department stores and supermarkets, paid the whole amount of payment due.

On the study of factors influencing the customers’ choices of credit card by
priority rating scale method revealed that the most important product related factor was
membership application criteria. For price related factors, it was found that free admission/annual
fee was the most important. For place related factors, convenience in using credit card was found
the most important as credit cards were widely accepted among shops and stores. For promotion
related factors, discount given by many stores participating in promotion campaigns was found to
be the most important. For service related factors, speedy approval of credit cards was cited as
the most important factor. For factors in the miscellaneous category, safety in using credit cards
was found as the most important factor.

Chi Square technique was used to test the relationship of factors influencing the
choice of credit cards. The results of the study showed that factors which were found to be
statistically significant at 0.05 level of significance were good reputation of credit card issuers,
wide range of types of cards available, free admission/annual fee, suitable fine rate for overdue
payment, gift or reward points accumulation from using cards, complimentary gift for new
members, publicity through various media such as radio and television, and the customers’

confidence in the safety credit cards use.



