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ABSTRACT

The objectives of this study were to understand consumer behavior of credit card holders 
and to determine factors influencing the consumersm choice for specific credit card issuers. Data 
and information were gathered by questionnaire interview of 200 samples each for commercial 
bankms and non-bank institutems credits card holders who were residents of Muaeng District of 
Chiang Mai Province. Analyses were based on the results of descriptive statistics and chi-square 
test.

The factors affecting the decision to use credit card of all samples were found to include 
the cardms attractive design, the ease for carrying, the credit limit approvalms speed, the diversity 
of credit card type, the low interest rate for repayment default, adequate or prevalent availability 
of ATM facility, the popular acceptance of credit card use among stores and service providers,  
the existence of branches worldwide, the benefits from holding credit card, and the direct contact 
of the sale agents.

The majority of commercial bank credit card holders can be characterized as males, 21-
30 years old, bachelorms degree graduate, being private business employee, earning more than 
20,000 baht per month, having Siam Commercial Bankms credit card as the first choice, spending 
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through credit card averagely 11,690 baht per month in the past one year and using credit card to 
make bill payment instead of cash 1-2 times per month. The results of chi-square test indicated 
that among commercial bank credit card holders, those in the 21-30 age group had direct contact 
of sale agent in sale promotion as the most influencing factor for their choice to use credit card. 
For the group of government/public enterprise workers, the most determining factors were the 
diversity of credit card design or type, and the availability of ATM facility. For the business 
sectorms employees group, the most attractive factor was the existence of bank branches 
worldwide. In terms of income group, those in more than 20,000 baht monthly income categories 
were similar in their primary reason for choosing credit card which was the price factor no 
admission fee and fair annual fee afterward.

The findings about non-bank source credit card holders revealed that most of them can be 
described as male, 31-40 years old, bachelorms degree graduate, private companyms employee, 
with 10,001-20,000 baht monthly income, holding Aeon Thanasap Co. credit card as the most 
popular choice, spending averagely 11,215 baht per month through credit card in the past one 
year, and using credit card to make bill payment instead of cash at least once a week. The study 
about the most influential factor for decision to use non-bank source credit cards suggested that 
for both 21-30 and 31-40 age groups, the factor of diversity of credit card design or type was most 
important. The factor of location in terms of existence of branches worldwide had the most 
influence on the government/employee group. For people more than 10,000 baht per month 
income groups, they were similar in their primary reason for choosing the credit card which was 
the factors of price and location namely the absence of admission fee and fair annual fee, and the 
adequate availability of ATM facility.
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