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ABSTRACT

The objective of this study is to examine consumer behavior in selecting credit card
services from non-bank sources and to analyze the factors affecting such select on among
consumers in Mueang District, Chiang Mai Province. Information for the study was obtained
from questionnaire interview of 320 samples of non-bank credit card holders of four non-bank
financial institutions. Analyses were based on descriptive statistics in terms of frequency,
percentage, mean; and priority ranking.

The findings indicate that the majority of non-bank credit card holders are
characterized as unmarried, female, age between 36 — 40, of private business employee,
bachelor’s degree graduate, with income between 20,001 — 30,000 baht per month, having three
family members on the average, and holding only one non-bank credit card. The most popular
credit cards are these issued by Krung Thai Ltd. with credit limit between 10,000 — 50,000 baht.
Spending through credit card about 5,001 — 10,000 baht per month is made about 1 — 5 times per

month totally. The objective of credit card utilization is to pay for clothes and related ornamental



items purchased principally at department stores. The non-bank credit card holders get the
information about credit card once per month.

Most credit card holders under study have no problems about outstanding debt with the
associated non-bank institutions. Most of them also hold at least another credit card issued by
commercial banks.

The most important factor affecting the decision to use credit card services from non-
bank agencies is safety, followed by the factors of price and fees, credit card’s conditions and

benefits, services provided by the agencies, and promotion, respectively.



