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ABSTRACT

The purposes of this research are to study behavior and expectation of the consumers
toward food supplement products. In addition, factors affecting consumer’s purchasing decision
for three food supplement product groups, which were weight-control products, health products,
and specific purpose products, were determined. The data were collected using questionnaires.
Two hundred and forty samples were selected using accidental sampling method during January
to February 2003. Subsequently, the data were analyzed using descriptive statistics and Logit
Model.

The results of the research showed that majority of the samples (eighty seven point five
percent) used to purchase food supplement products. Of those, fifty nine point five percent
planned to continue their consumption, According to the purchase selection, fifth six point two
percent of the consumers bought for themselves and others. Most of them (fifty five point seven
percent) had used food supplement products for less than 12 months. The most popular products

were multivitamin (forty five point two percent), chicken soup and food fiber (forty percent and



¥

thirty percent), respectively. Regarding to expenses for éll products used, most of the clients
spent about 401-700 baht per month. Products claimed to be frequently used as daily were
specific purpose products, health products, and weight-control products, .fifty two point three
percent, thirty six point sever percent, thirty three point two percent, respectively. The media
where the samples received food supplement products information were television, magazines,
and relatives or friends, fifteen point five percent, fourteen point four percent, thirteen point three
percent, respectively. Number of samples reporting that their health was “better” after taking were
eighty nine point five percent for health product, forty five point two percent for specific purpose
product, and thirty seven point six percent for weight-control product. Almost all of the samples
(ninety six point two percent) expected that the supplement products they consumed could help
improving their health.

Using the Logit Model to investigate factors affecting food supplement products
purchase decision, three variables were found to be statistically significant; impact from friends,
disease treatment purposes, and impact of advertisement. The most significant impact was from
friends, which found to have statistically increased food supplement product purchase
significantly by fifteen pint one percent (O = 0.01). Second important factor was the purpose to
use products for disease treatment, which had increased products purchase by forty four point
seven percent (OL = 0.05). The last factor, advertisement, had an impact for the consumer’s

decision, which led to the probability of increasing the purchase by fourteen point seven percent

(CL=0.01).



