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ABSTRACT

The objective of this study was to understand the market potentials of ostrich
meat and other ostrich products. The data had been collected by interviewing fifty farm
operators, ninety-six restaurant and related business owners, and four hundred general
consumers. The details information were obtained by using questionnaires to gather data in
three provinces namely Chiang Mai, Chiang Rai and Lampang.

Descriptive statistics which included percentage, mean, and standard deviation
were used to analysed the data collected. T-test and F-test were used to test hypotheses at .05
statistically significant level.

The findings from information provided by ostrich farm operators, restaurant
owners and product retailers suggest that the overall potentials of ostrich market in terms of
production, products, and marketing was relatively low.

The results from opinion survey on general consumers also indicated a modest
market potentials for ostrich meat and products. The factors that had some influence on the
consumers were consumer’s characteristics, including sex, age, education, occupation, and
income, information source introducing ostrich to the consumers, consumer’s experience about
ostrich products, and nature of previous ostrich product consumption.

The findings from this study had led to the recommendations that this bird breed

should be improved to suit Thai farming environment. The demand and supply of ostrich meat

and products in the world market should be studied to adjust the production and products of



Thai firms to suit the test and demand of the world market so that this business can become
more popular and thus provide more job opportunities for Thai labor. Moreover, product
quality and standards should be addressed in response to world market demand and other

agricultural



