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ABSTRACT

The objective of this study was to identify the factors effecting the demand of soft drink
in Mueang District, Chiang Mai Province. The study also aimed to find the factors related to the
selection of this soft drink product. The information obtained from this study was used as a
guideline to suggest ways to improve this soft drink and to satisfy the customer’s need. In this
study questionnaires were used to collect data from a sample group of 150 customers. The results
of the study showed that female undergraduate students, aged 15 — 25 years old had on average
income of 5,000 baht per month. Most customers preferred drinking Black Carbonated Drinks or
Cola 1 — 3 times a week and drank from cans because of their convenience and availability. The
reason they drink the soft drink is to quench their thirst because it contains soda and sugar, which
helps them feel refreshed. Taste is the most important factor for choosing drinks. Moreover,
another important factor is the selling place, which should be convenient so that the drink is easy
to buy. The results of the study showed that the most popular soft drink is Coca-Cola because of
its taste. For orange flavored drinks, Mirinda is people’s first choice. Customer were also

satisfied with new grape flavored products, A television advertisement was highly effective in



persuading customers to choosing the drink. The customers were pleased with the new product in
glass bottle form. However, if it could be offered in the form of can, it would be more popular.
In addition, the new soft drink product, which was studied, provided more advertisement and

develops its taste in order to become a better choice for consumers.



