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ABSTRACT

The objective of this study was to investigate behavioral choice for hotel-services
of foreign tourists in Mueang District, Chiang Mai Province. The sample size of this study
was 200 observations collected by guestionnaires. This study employed descriptive
statistics and the Logit model for the analysis. The technique of Maximum Likelihood
Estimates and Marginal Eifect were also utilized in this study. |

As expected, the empirical results showed that avérage income per month had
significantly positive effect on selecting hotel-services that room rate were upper 1,000
baht at the 10% level (0L = 0.10). Also, decoration had significantly positive impact on
selecting hotel-services that room rate were upper 1,000 Bahts at the 1% level
(0L = 0.01). In addition, length of stay (days) had significantly negative effect on

selecting hotel-services that room rate were upper 1,000 Bahts at the 1% level
(0L = 0.01). Moreover, price factor had significantly negative effect on selecting hotel-

services that room rate were upper 1,000 Bahts at the 5% level (O = 0.05).



Regarding to the Marginal Effect, if the average income per month increase 100
-Bahts, the opportunity of selecting hotel-services that room rate were upper 1,000 Bahts
would increase by 10%, with significance at the 10% level (OL = 0.10). Also, if foreign
tourists concern about decoration factor, the opportunity of selecting hotel-services that
room rate were upper 1,000 Bahts would rise by 18.0 - 23.8%, with significance at the
1% level (OL = 0.01). In addition, if length of stay (days) decrease 1 day, the chance of
selecting hotel-services that room rate were upper 1,000 Bahts would increase by
1.5 — 2.0%, with significance at the 1% level {OL = 0.01). Moreover, if foreign tourists
concern about price factor, the opportunity of choosing hotel-services that room rate
were upper 1,000 Bahts would decline by 12.6 — 18.1%, with significance at the 5% level
(OL =0.05).



