4 & =y - 4 o dna ar Y o
FosoanaunuLudasy  wgAnssumistalnsdunaamuda ludiugiing :

b
nIdANYIYDIUTEN Fuing me9e 31RA

d'l 2 m
Foditiou Wieaeay Fuing
IFTHgMERTUH ISR @ IVUAT HFANAAT

AUZATINMIAOLMITAUATUIUDATE -
SOUNAASINGD ATIAY MIYIUNDT  USTTIUNTINNG

s

Aromansmad sife ggassu AIIUNTI

@ =

dromans g dygn guiimged  nssums
UNAALD

ar 4 = f w g a ] [
JagUszaadveaios wpAnssunisdeinsAundanmndt  Tudiugiinn  ved
oy 9 = ar oW my o o :j ::d'i b1 = =
szmalne nsdidny vowTin Fudas made Hiva TuasatltWedsamsanyiwganssy
é’ o ar oo o Y v I
nsde InsAnnAaaamavewus lnaludiugimavealszmaing

]
=4

» ¥ E 14
aguegalunsAnynsal Ty 151 dedu weallunguduslnai
maalfuazmelFInsdwiaaaudiinny 833 @t wavilunguduslnai himoly
s o o o of L]
INTANNAAAINA LAY 11U 318 Fr081
= 1 =N xﬂy E e or o' o I 1 :v:id (=Y
HaMIANUIRLT WeAnsTumsde Tnsdwidasmdran Inajadiuditiony lud
25 U Tedwiluminnuussm uazifenisamdr uaziiszduselddadou Lifu 7,500
L] 1 y.:io ar 3 k0 Qs o’ o = LA = o ar
v daunguiniddduazmeldInsdmitaaawds douldiunm lnonnhga dmiy
awngveansaaiuledio Insdwidaaui Hewnmnnnianusubudedld deaulng
<) § A, A o oo ) T - .
wiludfdiony 26 - 35 T IoFwiluwinawuiiv woziiszdusoldnnd 20,000 1w
N 1 =1 :v ar o @ =1 @ = ar c{d f=1 o o
woou  AlElnsdniaandifinnudsziulvlunSosudansehd  dguduinisn

5 = ] ar = ot Sf:i‘ 9t as o a 1 ar o
Gaazadnlumsfadevaiuuimndimyvie  ghldinsdnnaamudinigiu Insdwi



maoud dalnaazdiudionhidy 45 U, todwiuminouuiin uaellszduneld

WINAT 20,000 1190

= &

swmsguasumineilsziulaiiga demsueilidiaanuaios, mivesm

q

L=

- " Yo [} Py =l =1 Yy o :Vd' 9 [ e o;:is»'
iﬂmmllﬂ‘ill’ﬂ'ﬂjiﬂﬁﬂi A MFUWIIAUANNIOUVBIVITIY Fiﬂi‘ﬁiﬂiﬂﬂﬂﬂﬂﬂﬂJﬂ'Jtl‘ﬂﬂU

]
f=}

= o 2 ¢ Al 8/ Q) o'es o ny o o
Faoauazuinad  emnsznffaounlfinsdmiaanud liuden  uazInadmauinige
. ] v ’ 3
_awiglumsaffou il defetuvos Insdwiaanwd Iiuden Aemsdadonsmliauysel
’ = N ar ot o ::? o a9 - { 9t
uazaung lumsendnnis guTos Ins dnidaawar Idudeafodosn)saou 1014
a o i - a o s [ ' -r . a o
Tnsdwiadioun iz InsdunaanudmouauoInonNudoIn1s 1aoan 2 Insdwn
4 4 '
wnouR
dmFungudida e ¥Insdwidaamdnnnon dudisiowlifu 35 1, Tordn
[=f at el = s Uy A [} ~ - ar
Whuwinaunsem uagiiszauiwela by 7,500 1M swasdaasumsneidszivle
{ 1 ] 4 =1 o ¢t Y at
fomsvwih i uaanrunios tazmsesauiunionuoeiie uaznsandulananluy

] J o o' ar 4:'%, = Y a A A Y ey o ar
ﬂ1'§lﬂ@ﬂ%ﬂiﬂiﬁﬂ'ﬂﬂﬂﬂ'llJﬂ’JﬂﬂW‘l!'l’lﬂ’lillﬁﬂ'iﬂTi !lﬂ$ﬂ’]']3.li.‘]i'ﬁ]ﬂﬂ‘ﬂﬂ\'lﬁﬂﬂllﬁﬂ'liﬂ'ilffﬂ"IQU



Independent Study Title Pager Purchasing Behavior in Regional Areas :

A Case Study of Shinawatra Paging Co.,Ltd.

Author Mr. Dulayadej Shinawatra
M. Econ. * Economics
Examination Commutiee : Assoc. Prof. Dr. Decha Karnjanangkura Chairman
Assist.Prof. Thongechai Shusuwan Member
Assist. Prof. Kanya  Kunthikan Member
Abstract

The purpose of this independent study “Pager purchasing behavior in
regional areas : A case study of Shinawatra paging Co.,Ltd. "Was to study and
determine consumer s behavior in purchasing pager in regional areas of Thailand

The total sample sizes of this study were 1,511 samples separated by
customers who brought pager or using and used were 833 samples and customers
who never buy or never use pagers were 318 sémples.

The result of this studies shows that the buying behavior of pager were
employee and private sector group v_vhor were ﬁot over 25 years of age and salary
from not over 7,500 baht, The most of them prefer to use Thai model. The main
reason of pager usage was nesccessery to use which come from employee who was
26 - 35 years of age and salary more than 20,000 baht. The most satisty of after

sales service of customer was many service centers that were convenient to



contact. The usage of pager together with mobile phone found in users who was
not over 45 years of age, employee and salary over 20,000 bath at most.

The interesting promotion sales for customer at all age, occupation and
income is discount pager price , the second is full price with free monthly fee. The
last one is full price with gift.

The ratio of pager usage base on brand between using and used found that
Phonelink has the highest using ratio, on other hand Worldpage has highest used
ratio.

The customer’s idea to change pager brand found in Easy call and Paclink
at most. Phonelink and Postel are the brand that the customers need to change at
least. 'The brand that users want to change to Phonelink at most and = Postel is at
least.

The reason of changing Phonelink to other brand is incomplete massage
sending and the reason of canceling Phonelink service is changing to mobile phone
because Pager does not respond customers needed.

On other hand for customers who never use pager before is employee who
has below 35 years and income below 7,500 baht , the most interesting sales
promotion program is discount price , full price with gift is the last program and
the important decision point to buy pager is coverage area and Prestigious

company.



