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ABSTRACT

The purpose of this independent study was to study Consumer Behavior Towards
Selecting Korean Restaurants in Amphoe Mueang Chiang Mai. Data were collected from 300
sample by using questionnaires and analyzed by using descriptive statistics including frequency,
percentage and median.

The study showed that most of the respondents were females, aged between 21 and
30 years old, educated at bachelor degree level with a salary higher than 25,001 baht and were
employed by private companies.

The summary of this study show that the respondents generally used dining service
from Korean restaurants. Most of the respondents liked Biwon Korean restaurant. They preferred
Korean Japanese fusion restaurant which occurred single dish, set menu and buffet by having 3
categories in one restaurant. The respondents liked to dine-in the restaurant. The reasons towards
selecting Korean restaurants were foods with vegetables, variety of side dishes, friends /
colleagues who recommended and made decision. As result date, frequency of access to services
and number of customer per time were varied. The respondents generally went to the restaurant
after 7 pm, spent approximately 1-2 hours for meal consumption and spent 200-400 baht per
meal. The main opportunity to use the service was they wanted to consume Korean food. In
addition they wanted Korean restaurant near their place of residence. The respondents generally

knew about the restaurant from media and banners. Respondents liked promotion such as



collecting stamps + loyalty card which appeared buy 5 get 1 free. After finishing the meal, they
felt the meal was value for money.

The summary of the ten factor with the highest average. The restuarant service on
their private properties seperately. There were promotion for buffet example pay only 2 persons
for 3 persons and other sale promotion continuously at equal average. Order 1 set food and get
free other 1 set and good and enough staff to service at equal average. The good reputation of
restaurant. The variety of food and drink. The original good taste of food that was Korean style.
There were other food served without charge example Kimchi, soft drink, hot tea, water and The

place were clean, good ventilation system, tidiness at equal average.



