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ABSTRACT

This independent study aimed at examining behavior of public health personnel in
Chiang Mai province towards buying food supplement. Samples of this study were specified to
265 public health personnel: doctors, nurses, pharmacists and public health officials, who had
bought food supplement product for at least at once within 6 passing months. Questionnaires were
used as the tool to collect data and data analysis was conducted by the use of descriptive statistics,
consisting of frequency, percentage and mean.

The studying results showed that most respondents were female, married, aged of
30-34 years old, holding Bachelor’s degree, working as nurse, earning monthly income at higher
than 50,000 baht in average and having 4 family members. Most of them were not a member of
food supplement business network.

The findings on public health personnel in Chiang Mai province towards buying
food supplements presented that those respondents, who bought food supplement products within
6 passing months, mostly bought Vitamin C to enhance their health with anti-oxidant product.
The brand that the majority bought was Blackmore and they consumed it daily. The respondents
bought such a food supplement product from general pharmacies with the frequency of less than
once in a month and spent about 501-1,000 baht for the food supplement with the purpose of
heath caring. They made their own decision to buy such a product and learned about the product
from fellows or friends. Their most favorite promotion of the food supplement was the product
discount. For the next purchase, they decided to select the same brand that they used to buy; but

were uncertain to recommend the purchased product to others.



The respondents agreed that the marketing mix factors affecting the purchase of
food supplement at high level was Product factor; but Place, Promotion and Price factors
affecting the purchase of such a product at moderate level.

Hereafter were top ten sub-factors affecting the purchase of food supplement
product: having no side-effects for the long and continual consumption, having no side-effects
after being off the food supplement, consisting of elements as determined by the standard of The
Food and Drug Administration, being easy to consume, having hallmarks, being able to buy easily
and conveniently, having good and polite staff, meeting with world standard, giving results as
needed rapidly, being the acknowledged and well known brand, distributing at general pharmacies,

and offering special promotion: buy 1 get 1 free.



