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ABSTRACT

The objective of this independent study was to study the opinions of Thai tourists on
Samut Sakhon as an attractive tourist city. The data was collected using questionnaire distributed to
400 tourists who have visited Samut Sakhon. The data was then analyzed using descriptive statistics,
namely frequency, percentage, and mean.

The results of the study can be concluded as follows. From the study of questionnaire
respondents’ background information, it was found that most respondents were female, not exceeding
35 years old, single, with average salary of not more than 20,000 baht/month. Their educational
background was lower than Bachelor’s degree, and most were corporate employees.

The respondents’ attitudes towards Samut Sakhon being a tourist city were categorized
into 8 factors. Most respondents agreed that Samut Sakhon was a good tourist destination. The level
of agreement for each factor was as follows.

For being a good host, most respondents agreed that Samut Sakhon people were friendly.

For accommodation, most respondents used paid accommodation, such as homestays,
hotels, and resorts. They agreed at the high level that accommodations in Samut Sakhon offered good

infrastructure and facilities such as electricity, water, telephone, and Internet.



For environment, most respondents agreed that Samut Sakhon landscape and the
surroundings of tourist attractions were well and beautifully planned.

For public relations, most respondents agreed that Samut Sakhon did a good job in
advertising its tourist attractions.

For tourist attractions, most respondents agreed that Samut Sakhon’s annual tourist
festival had attracted tourists to Samut Sakhon.

For services and facilities, most respondents agreed that tourist attractions in Samut
Sakhon offered efficient facilities such as electricity, water, telephone, and Internet.

For transportation, most respondents agreed that there was sufficient transportation
options for tourists such as bus, train, and boat.

For security, most respondents agreed that tourists feel safe traveling in Samut Sakhon.



