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Abstract

The study on “Distribution Channel Factors Affecting Customers Towards
Purchasing Chemical Products and Choosing Distributors in Chiang Mai Province” was the
descriptive research, of which data were collected by questionnaires distributed to research
samples: 100 respondents from state agencies and 100 respondents from private agencies, who
owned authority in and were responsible for making decision in purchasing chemical products.

The findings showed that most respondents were female with Bachelor’s degree and
their current position was operators. Frequency in purchasing products was rarely, without fixed
timing determination. Generally, they purchased the products when nearly finished. In each time
of purchase, the average budget was more than 30,000 baht and the authority in making
purchasing decision mostly belonged to lecturers/supreme administrators. Average budget to be
approved from those authorities were the over amount of 50,000 baht. The majority normally
purchased those chemical products from 3 regular distributors in Chiang Mai province by phone
order.

Distribution channel factors effecting the purchase of chemical products of those
respondents from state agencies the most was the convenience in corresponding with sale persons
via telephone and email service; then followed by the rapid delivery, the reduction of inventory

cost for buyers and the availability to make order via telephone, respectively.



Distribution channel factors effecting the purchase of chemical products of those
respondents from private agencies the most was the convenience in corresponding with sale
persons via telephone and email service; then followed by the rapid deliver, the reduction of
inventory cost for buyers and the variety of services according to the need of different group of
customers; i.e supplying additional products apart from its existing ones, selling products in small
or large amount of quantities on customer’s preference basis, and delivery service, respectively.

The results of comparative study on difference between state and private agencies in
distribution channel factors effecting the purchase of chemical products and the selection of
distributors in Chiang Mai province were statistically presented at the significant of 0.05 level.
The factor effecting the state agencies at higher level than the private agencies was the order via
email service; followed by the sufficient number of sale persons to take care customers, and the

availability of distributors in a certain area/district, respectively.



