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ABSTRACT

This independent study were marketing mix factors affecting consumers in Bangkok
towards purchasing dishwashing liquid. Samples of this study were specified to 200 consumers in
Bangkok who purchased the dishwashing liquid product. Questionnaires were used as the tool to
collect data; then, data obtained were analyzed by the descriptive statistics, including frequency,
percentage and mean.

Based upon the study, most respondents were married, female, aged of 30-39 years
old. They were holded the highest education at Bachelor’s degree, had 4-6 family members and
earned monthly income at amount of 10,001-30,000 baht.

The result of the study on marketing mix factors affecting consumers towards
purchasing dishwashing liquid presented that the respondents concerned at the highest level on
price and product factors and at a high level on place and promotion factors.

In Product factor, the respondents concerned the most affecting purchasing
decision was the cleanliness. Price factor was the reasonable price comparing with its quality.
Place factor was the easy-and-convenient to purchase. Promotion factor was the sale promotions

such as price deduction and premium product.



