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ABSTRACT

This independent study was the investigating attitude of consumers in Bangkok towards
eco-cars. Sampling group was specified to 200 people in Bangkok who knew about the eco-car.
Data was collected by the distribution of questionnaires; then, all collected data were analyzed by
the use of descriptive statistics, consisting of frequency, percentage and means.

The results showed that the majority of respondents were female, aged under 31 years
old, single, holding Bachelor’s degree or equivalence, working as employee or private company
officer, and earning average monthly income at not more than 20,000 baht.

The results of the study on cognitive component presented that the respondents had high
level of cognition towards eco-car. Most of them knew that the eco-car referred to the ecology
car which was friendly to environment. They, however, misunderstood that the eco-car must had
1,500-1,600 CC machine and did not know that the eco-car must come with the qualification to
satisfy passenger safety standards for both front and side impact as specified by UN/ECE

For personal opinion component, the respondents averagely agreed with the eco-car at a
whole. They agreed that figure of the eco-car was well fit for in-town usage and for limited
parking space, the eco-car was a compact car which was convenient for driving in town and the
eco-car could help the country by reducing the fuel consumption.

For personal behavioral component, most respondents knew about the eco-car from
television, they tended to recommend others to use it and to purchase the eco-car in the near
future. For those who tended to purchase the eco-car, they would pay for it in installment terms

through a finance company and make purchasing decision by themselves. The factor affecting



their decision to purchase the eco-car the most was gasoline cost saving. Most of them planned to
purchase it from the distributor with the purpose of using it as the vehicle taking them to the
workplace. They also mentioned that the eco-car was well option for energy saving. For those
who did not decide to use the eco-car and the reason of their refusal was mentioned to the low

machine power.



