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ABSTRACT

The purpose of this research is to examine consumer behavior toward purchasing
goods from traditional retail store in Mueang Lamphun district. The researcher selected 200
questionnaires to consumer who have lived or worked in Mueang Lamphun district and purchased
goods from the traditional retail store for the last 6 months by using convenience sampling
technique and analyzed by descriptive statistics to assess frequency, percentage and means.

The results found that most of the respondents were females, age between 20-29
years old, single, graduating bachelor’s degree as the highest level of education, working in
private company and having the average monthly remuneration in range of THB 5,001-10,000.

The consumer behavior towards purchasing goods from traditional retail store in
Mueang Lamphun district found that most of the respondents purchased goods for themselves, the
average customers visiting the store were 2 people, the most popular items were household
products, the average purchasing were 2 items per time, and the average cost were THB 51-100.
Most of them decided to purchase at traditional retail store because the short distance from their
house. On the contrary, the others preferred the convenience store nearby. The family members
had the influence on their purchasing decision, most of them visited the store alone, purchasing
frequency was approximately 3-4 times a week and purchasing time was Sunday from 16.01-
19.00. In daily life, respondents purchased goods from hypermarket and purchased from
traditional retail store when they found that their goods was out of stock. They familiar with the

traditional retail store because it was located on their way back home. They were not considered



to buy products from traditional trade as the main store. The proportion of buying goods from
traditional retail store was 10 percents from total purchasing. Besides, they spend 5-10 minute for
purchasing time, finding goods by themselves, and paid by cash.

The results of the study of marketing mix factors effecting towards consumer
behavior buying goods from the traditional retail store in Mueang Lamphun district indicated that
3 sub factors of marketing mix with highest mean score were location of the store/near their
houses, living places/working place (Place), courtesy of seller (People) and business hours of the

store convenience to buy (Place).



