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ABSTRACT

This independent study aimed at investigating level of importance of factors
affecting consumers in Mueang Lampang district towards purchasing life insurance through
Bangkok Bank Public Limited. Samples of the study were identified to 250 consumers who
purchased life insurance through the studied bank, from 1 January 2011 — 31 December 2011,
from 10 branches in Lampang province that had a large numbers of consumers who purchased
life insurance, in according to Convenience Sample method. Questionnaires were used as the tool
to collect data; then, data analysis was conducted by the use of descriptive statistics consisting of
frequency, percentage and means.

The studying results showed that most respondents were female in the age of less
than 30 years, married, holding Bachelor’s degree, working as business owner and earning
average monthly income at the amount of 10,000-20,000 baht. Current type of life insurance that
they purchased via Bangkok Bank was Savings. They totally carried 1 contract of insurance and 1
contract belonging to the Bangkok Bank Public Limited. Source of information where they
learned about the life insurance provided at the Bangkok Bank Public Limited was the
recommendation of bank staff and they purchase it with the saving purpose. The majority had

never purchased the life insurance from other companies.



The findings on sub-factors of service marketing mix that the respondents paid the
highest level of importance on were shown hereafter. In Product factor, the highest important sub-
factors were the fame of assuring company and the stability of the bank. In Price factor, the
highest important sub-factors were the acceptance of insurance payment done in installment and
by the credit card with the presentation of the actual return rate to be gained. In Place factor, the
highest important sub-factor was the fame of the bank, as the insurant agent. In Promotion factor,
the highest important sub-factor was the advertisement on media: television, radio, newspaper and
Internet. In People factor, the highest important sub-factors were the recommendation that the
bank staff provided to consumers on the proper program of life insurance and the responsibilities
of bank staff. In Physical Evidence and Presentation factor, the highest important sub-factors
were the clean, polite, beautiful and modern interior decoration of the bank and the sufficient
facilities: table and seats, television, newspaper and drinking water, being provided to waiting
consumers. In Service Process factor, the highest important sub-factor was the convenient and

rapid services to be provided.



