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ABSTRACT

This independent study aimed at studying consumer behavior towards buying
traditional medicine from drug stores in Chiang Mai province. Samples of this study were
specified, in according to quota sampling method, to 400 Thai traditional nostrum consumers of
the drug stores in Chiang Mai. Questionnaires were used as the tool to collect data. Then, the data
analysis was conducted by the use of descriptive statistics consisting of frequency, percentage and

mean.

The findings showed that most respondents were married female in the age between
31 - 40 years old, holding Bachelor’s degree, working as government official or officer of state
enterprise and earning monthly income at the amount of 5,000-10,000 baht. They usually
purchased the Thai traditional nostrum in a form of tablet or capsule with the belief that Thai
traditional nostrum should be free from harm/have less side effect. Reason in consuming Thai
traditional nostrum was given to their trust in its quality or their direct experience in recovering
from illness after taking such a medicine. They made their own decision to consume Thai
traditional nostrum by using advises provided by pharmacist as the supporting reference. They
occasionally purchased the Thai traditional nostrum and usually purchased the ones that they
regularly took without intention to try consuming new product even its property was similar to the
one that they currently took. They purchased the Thai traditional nostrum from the drug stores
because they entrusted with the products that the drug stores selected to distribute. The

advertisement of Thai traditional nostrum was mostly found via the radio. Symptoms that needed



to be treated by Thai traditional nostrum the most were coughing, productive cough, stuffed nose,
fever, and sore throat.

The following marketing mix factors affected consumer behavior towards
purchasing Thai traditional nostrum from the drug stores in Chiang Mai at high level: People at
the drug stores, Place, Process and Price. However the Promotion factor affected consumer
behavior towards purchasing Thai traditional nostrum from the drug stores in Chiang Mai at

moderate level.



