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ABSTRACT

The purpose of this independent study was to study business customer satisfaction
towards the organizer services of Jitaree Sport Complex, Lampang province. In this study,
questionnaires were used to collect data from business customer of Jitaree Sport Complex. There
are 172 samples. All obtained data were analyzed by descriptive statistics, which were frequency,
percentage and mean.

The results showed that customers feel satisfaction at high level at all marketing mix
factors. The highest average ranking factor was Physical Evidence factor, followed by Place
factor, Product factor, Price factor, Process factor, People factor and Promotion factor
respectively.

The following marketing mix factors were the factors which customers felt
satisfaction at the highest level; for product factor it was full service; price factor was the
clearness of event quotation; place factor was sufficient car parking spaces; promotion factor was
informing the promotion through direct media; process factor was efficient payment process and
payment documenting procedures and speed and care of payment; people factor was the owner
interaction with the customers; physical evident factor was the place that was excellent and

comfortable environment suitable for organizing event.



