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ABSTRACT

This Independent study aims to measure the consumer-based brand equity of Nacha
coffee in Phuket province. Customer-based equity, according to Kevin Lane Keller, can be
measured through Brand Knowledge, which is the sum of Brand Awareness and Brand Image.
The study uses questionnaires collected from 384 Nacha customers who regularly buy coffee
from various places that serve Nacha coffee and uses Nacha logo. Descriptive statistics;
frequency, percentage, and mean; are used throughout data analysis.

The study finds that the majority of customers are 21-30 years old women with
bachelor degree who earn an average income of 10,001 to 20,000 Baht a month and love to hang
out with friends. The result of brand recognition shows that the majority of people cannot
remember and are not able to recognize Nacha brand.

The result of Brand Image illustrates that people have positive respond on the
functional benefit. The three highest average score show that Nacha has a robust taste, aroma and
color reflects high quality coffee. In terms of the symbolic benefit, most people have positive
respond in every factor. Top three highest score show that Nacha coffee is a symbol of great
aroma coffee. The customers also view Nacha as the representative of Lanna (Northern Thai)
coffee that is mild in taste. Lastly, most people have positive respond on the experiential benefit.
And the three highest respond are the high satisfaction after drinking, customers are pleased with

the taste and the cheerful feeling that they receive.



