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ABSTRACT

This independent study aimed at studying factors affecting hotels in Mueang Chiang
Mai district towards purchasing vacuum cleaners. In this study, data were collected by
questionnaires distributed to 151 samples who were the authorities in charge of purchasing
vacuum cleaners in Mueang Chiang Mai district. The data were analyzed by the uses of
descriptive statistics; consisting of frequency, percentage, and means, and Inferential Statistics
(ANOVAs).

The results of the study presented that most respondents were female, in ages
between 41-50 years old with Bachelor’s degree. Their current position was Purchasing Officer.
The hotel where they worked for was mostly administered by the owner him/herself and had been
operated for 1-5 years with 30-100 rooms without conference room. Vacuum cleaners used in the
hotel were found in all sizes; but less than 3 vacuum cleaners each. Reason in purchasing the new
vacuum cleaner was to substitute to the broken one. Budget to be spent in each purchase was less
than 10,000 baht. Business owners owned the authority to make purchasing decision and learned
about the product information from the sale persons. They usually purchased the product from
general department stores.

Most factors affected the respondents to purchase vacuum cleaners at high level.
The highest factor that affected them the most was product; followed by factors namely price,

place, promotion, organizational, environmental, individual, and interpersonal, respectively.



Hereafter were shown those sub-factors affected the respondents to purchase vacuum cleaners the
most. In environmental factor, it was the increasing amount of hotel guests. In organizational
factor, it was the purchasing policy specified by hotel administrators. In interpersonal factor, it
was the relations between housekeeping manager and purchasing officer. In individual factor, it
was the position of the authority who owned the right to purchase or to make purchasing decision.
In product factor, it was the after-sale-service i.e regular checking and following-up. In price
factor, it was the negotiable price. In place factor, it was the readiness of products to be sold. In
promotion factor, it was the attention of sale persons.

Based upon the hotel classifications in according to the numbers of rooms, done at
the statistic significance at 0.05 level, the results of comparative study on factors affecting hotels
in Mueang Chiang Mai district towards purchasing vacuum cleaners were indifferently shown
among a group of 30-100 room-hotel and a group of more than 101 room-hotel. However, mean
values of factors affecting a group of 30-100 room-hotel and a group of more than 101 room-hotel
were different from the values of factors affecting a group of less than 30 room-hotel; except for

the organizational factor.



