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ABSTRACT

The purpose of this independent study was to study Expectation of Businessmen in
Bangkok and Vicinity towards Master’s Degree Education. Research population was identified to
200 businessmen/business owners who owned businesses or were in the pose of Administrator of
organizations in Bangkok and vicinity. Questionnaires were used as the research tool to collect
data; then, data were analyzed by the descriptive statistics composing of frequency, percentage and
mean.

The results presented that most of respondents were male in the ages between 41-45
years old and worked in the companies registered as Public Company Limited. For those who
were the business owners, they were in the pose of Owner; but for those who administered the
business, they were in the pose of Primary Administrator (Head of Division or Supervisor). For
business owners, their businesses had been operated for the range of 5-10 years; for the primary
administrators, their working experience in the current organization had been found for more than
15 years old. Regarding the monthly income, the business owners could earn at amount of less
than 10 million baht; while the primary administrators approximately earned at amount of less
than 50,000 baht.

The highest expectation on service marketing mix factor of academic institutes that
offered the Master’s degree Education that the respondents ranked was Product factor; while the
high expectation was given to the following factors in orderly: People, Process, Place, Price,

Promotion and Physical Evidence.



The respondents ranked their highest and lowest expectations on the following sub-
factors.

In Product factor, the highest expectation was to have famous guest speakers who
had actual experiences and expertise on the related issues; while the lowest expectation was the
appropriate program duration.

In Price factor, the highest expectation was to be able to pay for tuition fee by
installments; while the lowest expectation was the notification on tuition and other fees in
advance via media such as brochure, billboard, website and etc.

In Place factor, the highest expectation was to have sufficient, convenient, and safe
parking space; while the lowest expectation was the location of academic institutes or education
center where situated in the heart of city or community area.

In Promotion factor, the highest expectation was the Friend-to-Friend campaign,
which the one who successfully convinced friend to study in the program would be waived for
some academic fees; while the lowest expectation was the clear program information to be found
in its brochure.

In Physical Evidence factor, the highest expectation was the atmosphere of study
room where had appropriate light without bad odor; while the lowest expectation was the
comfortable and beautiful furniture such as tables and chairs to be decorated in the study room.

In People factor, the highest expectation was the clear and simply words that
officers or staff used to communicate; while the lowest expectation was the sufficient numbers of
staff to serve customers.

In Service factor, the highest expectation was to serve customers in processing the
graduation process by dealing with other related units; while the lowest expectation was that the
students could get clear explanation or clarification about the details of graduate programs from
staff through different communication channels such as telephone, web-board or email or Open
House event before making final decision.

In Process factor, the highest expectation was the rapidness in distributing news to
students; while the lowest expectation was the clear arrangement of Calendar of Event, informing

students about all activities to be held in the entire academic year.



