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ABSTRACT

The objective of this independent study was to study the wholesaler satisfaction
towards services marketing mix factors of Durbell Company Limited, Udon Thani Branch.
Questionnaires were used to collect data from 176 samples of wholesaler then analyzed by using
the descriptive statistics consisting of frequency, percentage and mean.

The findings showed that the most respondents were female, business owners, aged
between 31-40 years, graduated in bachelor degree level, business type is single owner, there
were 1-5 staffs, the purchasing amount was less than 50,000 baht per month and the most
location was in Udon Thani province.

The result of study on wholesaler satisfaction towards services marketing mix
factors of Durbell Company Limited, Udon Thani Branch presented that the respondents highly
satisfied with the following factors in orderly. In Physical evident Presentation or Service,
People, Product, Place, Process, Promotion factors, the respondents ranked the satisfaction at high

level and Price was ranked the satisfaction at moderate level.



