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ABSTRACT

This study aimed to examine behavior of female government officers in Mueang
Chiang Mai District towards purchasing finished local cotton garments. The data was collected by
distributing questionnaires to 400 female government officers who worked at government office
in Mueang Chiang Mai district by using quota sampling technique and analyzed by descriptive
statistics, frequency, percentage and means.

The study found that the majority of the respondents ages between 20-30 years old,
single, the highest level of education was bachelor’s degree and have fixed income under 10,000
baht per month.

The consumers’ behavior found that the most categories of finished local cotton
garments purchased were cotton shirt, long cotton skirt and short cotton skirt. The Purpose of
purchasing finished local cotton garments was using for themselves and the reason to purchase
finished local cotton garments was comfortable wearing. The most influencer in their decision
making was themselves. Most of them likely to purchase finished local cotton garments on
Saturday and Sunday. The most special occasion they likely to purchase was on Songkran
Festival. The place that they purchased was Warorot Market and most of them purchased finished
local cotton garments once per more than 3 months, each for 1-2 items. The most average price in
each purchasing was 301-600 baht. They received advice information about finished local cotton

garments and the channel of distribution from their friends. They compared quality, appearance



and price before their purchase decision making. The marketing mix factors affecting towards
finished local cotton garments purchasing of female government officers at high level of
importance were beauty of appearance, comfortable wearing, colorful, neat tailoring, easy to
preserve, value for money, can bargaining, variety level of product per price, cheap price, owner

and salesman have mind service and owner and salesman pay attention to customers.



