A A 1'% 14 a v 1 a A 1 Y

FOLIDINIAUAIUVVDIATS ﬁﬂﬂﬂﬁluﬂigﬁi\lﬂ?iﬁﬁ?ﬂﬂﬁﬂ1iﬂﬂﬂﬁﬁﬂgﬂﬂ1‘lu
o A v A 491
i’)TLﬂ@mE’NﬁﬁzlﬂiﬁTﬂiclUﬂTiﬁﬂﬁuiﬁ]%@iﬂ

o J Y v A ax g
INTMEUATOUATZIUIRATIIION-10W |0
Y A a <
AIE Y UWANIPAN MYIUIGNT
Syan TERTRER T LF I RMEIET

¢a % v a J a o
f’)ﬁ]1§ﬂﬂﬂ§ﬂy1ﬂ1§ﬂuﬂ'ﬂ!!ﬂu9ﬁﬁg TNAIAATINITYFINU  AINIIY

Y s A

Y 9 a Lﬂyd = [ = A
ﬂ"lﬁﬂLIﬂ'NLL‘]JUﬂﬁiﬁuﬂjﬁq‘ﬂﬁgﬁﬂﬂ weankfavedINlsEauMIaaIausMINuHa

1 £y o A v A dy o 4 Y v A Aax g
ﬂ@@jﬂﬂfluE]']Lﬂ’EJL3Jf’NﬁHﬂﬁﬁWﬂiiuﬂWi@]ﬂﬁuiﬂ“ﬁ@iﬂﬁ]ﬂﬁfﬂuﬂuﬁﬁ@uﬂ1ﬁgﬂﬂ‘ﬁ'}ﬂﬂwzﬂl@u-

< 9 9 1 @ v d'g [ 4 Y
L@i"lllﬂ Tﬂﬂlﬂ‘ﬂﬁ?ﬂi’)‘ﬂﬂ]ﬂyaﬂ?ﬂllﬂﬂﬁ@ﬂﬂ'lllﬂ"lﬂﬂ@ﬂ@ﬁﬂﬂNﬂ%ﬂﬁﬂﬁ]ﬂﬁfJ']uEJl!ﬂ?J’l’)‘l!ﬂWi%‘U’U

doyanleanaFInssau 1aun A1nud Seeaz tazaAunde
' J 1 g 1 a
Han AN DN frounuvudounwdiuInaiiuwaeneunniunanas o1g 31 -

S A =< [ Y] = = Y]
40 3 Daouanlaa aumsanwiszaulsenanuinoulate/ly. Usznouo1nwiinau

1 =)

A o = Yy 1 a A U 19 9 (% J
UIENIBDNYU NSWEJllﬂmﬁfJﬁi’)Lﬂ@u Ullllﬂl! 15,000 U1NUINNGA mu‘lwmﬂ%smmmuam

Y a 9}d‘dQ a 1 v A dy A = (Z A Aaa a 1
JOUAT JUAAN llﬂ IﬂEJIZJJ’VUJi’J‘VITJWZW]i’)ﬂﬁ@]ﬂﬁﬂiﬂ“ﬂ’ﬂiﬂ?ﬂ‘ﬂ@ﬂﬂ@ AU LUDAZHADNUDNTNAND
) =

MIneMsSuNIIWINMIIazTeyauInigane Insvimi

U Q

Jadedudszaunisaainusnmisninadsanailusunotiosaunsains lunig
<

a =

@ Ay [ 4 9 = = 1T A [ v Aa j’
@ﬁu%%mi}ﬂimuﬂumaaumazuummwmeu—mﬂ% NWUIN uwammmmulweiu

[
[ 1

v [ S A A A v 9 a o 14 A v 9
szaunnnifatey Tastadeniaundeniniga A Jatoaunannaon 503a901a0 Jadeau
Y a v 9 Y Y o [ v Y @
YA 1HuIMs dademumumsaiaasmsiuduaanyaen1anenn Jadsaunisia

o ' v 9 Y a v 9 v 9 ' a
AMNUY ﬁﬂgﬂﬂﬂ'luﬂig'ﬂﬂuﬂ'ﬁﬁlﬁﬂﬁﬂ'ﬁ 7998a115191  1aziadeaIuMsauasunNITAaIn

advdosniinunaogega vewaaziladedivlszaumsnarausmsluuaazdiu



k) a [ 4 9 1 1 9 9 9 1 [

ATURANNUN llfﬂll,f‘l F2AINABNIT IFIU A1UIIAN ”lmm FIAURVIZATNUNUAUNIN
9 [ ) ] 9 1 1 zﬂl A (% o 1 9 1 a 9 1
ATUNITIAITHUY ulﬂll,ﬂ ANUUUFDDDUDIAIUNUINIVUIY  ATUNITHIUTIUNITADA llﬂl!ﬂ

] A 1 ] a v A A Jd Y Y a Y 1A Y Aa
ﬂ"lﬁI"JJBﬂHNWHﬁ’EW]'NG] MU INY HUITDWUN AUNTZVIUMT IRUTMNS Ulﬂllﬂ UM Ivusms

]
=

Ao A [ [ @ F) Y a F @ =\
Tlﬂm@ﬁﬂﬂﬂﬂ]uﬂTHﬁ\ﬁ]”lﬂﬂllﬂigflgma"ﬁﬂﬂigﬂu ﬂ"lu‘l!ﬂﬁ”lﬂiiﬁllﬁﬂWi llﬂllﬂ NWHMTHUAINY
q

= 3 a =t A o 9 Y Y o v
7MW UaNuulasiaziAaNUTedadnoana1  AIUNITES1UEZMTHNTUDANHML N

U

Y 1A L4 A A Ao Y
NIININ "lmm MQ‘IJﬂ'iiLl INTONUBNNUTNY



Independent Study Title Service Marketing Mix Factors Affecting Decision of Customers
in Mueang Samut Sakhon District Towards Buying Honda

PGM-FI Motorcycles

Author Miss Julapa Kanjanawisut

Degree Master of Business Administration

Independent Study Advisor  Associate Professor Chawaphon Singhajarun

Abstract

This independent study is aimed at studying “Service Marketing Mix Factors Affecting
Decision of Customers in Mueang Samut Sakhon District Towards Buying Honda PGM-FI
Motorcycles” The study was carried out by collecting data from questionnaires distributed to 200
persons who were buying Honda PGM-FI motorcycles in the district. The samples collected had
been analyzed according to the method of descriptive statistics to show its frequency distribution,
percentage and average.

The majority of the respondents were single, ages between 31-40 years old and high
school / vocational certificate. They worked as an officer for private companies and earned not
more than 15,000 baht in average salary. Most of them used Honda Click-i and the persons
influencing their buying decision were themselves. They mainly got information about the
motorcycle from television media.

According to the study, it was found that the respondents gave high importance for all
factors. The product factor was the most important factor followed by people, physical and
presentation, place, process, price and promotion, in orderly.

The sub-factors which respondents gave the highest importance of each service
marketing mixed factors were as following. The product factor was having easy to ride. The price
factor was the price paid according to quality. The place factor was the reliability of the sale

representative. The promotion factor was the advertisements through media such as radio and



newspaper. The process factor was the excellent service after the warranty period. The people
factor was the staff who was friendly, polite and sincerely to customers. The physical evidence

and presentation was the modern of tools used in the shop.



