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ABSTRACT

The purpose of this independent study was to explore the attitude of dog raisers in
Mueang Chiang Mai District towards processed dog-food products. The data were collected from
400 samples consisting of 200 dog raisers using processed dog-food products and 200 dog raisers
not using processed dog-food products. The data were analyzed by descriptive statistics - i.e.
frequency, percentage, mean and standard deviation as well as inferential statistics, i.e. t-test and
one-way ANOVA test.

The study found that most dog raisers using processed dog-food products were single
female, 30-39 years old, and with bachelor’s degree. Most of them were business owners with
monthly income of 10,001-15,000 Baht.

Their knowledge on processed dog-food products was moderate.

Their opinion towards marketing mix factors of processed dog-food products were
rank firstly on convenience of use for the product aspect, on reasonable price for the price aspect,
on wide availability for the place aspect, and on an advertisement on dog health improvement
after use of products for the promotion aspect.

For their behaviors, most dog raisers using processed dog-food products usually
purchased dry dog food with Pedigree brand every month from pet shops. The reason of purchase
was that their dog liked those products. Television was the most influential marketing channel.

For sub-aspects of the marketing mix factors which influenced the use of products

most were different formulas for different dogs for the product aspect, reasonable price for the



price aspect, many brands sold in one shop for the place aspect, and varieties of advertising
channels for the promotion aspect.

For dog raisers not using processed dog-food products, the respondents were married
female, 30-39 years old, with bachelor’s degree. Most of them were government officials,
government staffs, and state-owned enterprise staffs with monthly income equal or lower than
10,000 Baht.

Their knowledge on processed dog-food products was moderate.

Their opinion towards marketing mix factors of processed dog-food products were
rank firstly on clearly seen product ingredient list for the product aspect, on expensiveness
comparable to fresh foods for the price aspect, on wide availability for the place aspect, and on
trial samples for the promotion aspect.

For their behavior, most of them tend not to use processed dog-food products in the
future because the products could be perfectly substituted by fresh foods. The important reason

not to use processed dog-food products was expensiveness of products.



