A A Yy v a = Y da 1 a Yy  a
POLIDINNIAHUAINUDUDAFS 'ﬂ’)’]llw\TW’f]sl,ﬁ]mﬂﬁgﬂﬂ’lﬂﬂ@@ﬂiﬂ’liﬂ’lul\iuF\hﬂGUEN

(%

a Jdo 9y A
‘ﬁu1915"l1/]le1m‘;lffJ 109 (UHI¥U) ﬁTﬂlWﬂig@j‘ﬁTQLW@ﬂ

Y A F) 4
HIvaY uNanUgua lyeun s
Sy VNI FINIWMT NG (MIAaIA)

¢ % v a J @ v Aa
ﬁ]%1§ﬂ‘nlﬁﬂﬂ]fﬂ§ﬂuﬂ'J]!!‘U‘Uﬂaﬁg TOIFAITANTIVITY AT. WY @]uﬁﬂigﬂ'l
%4 L
UNAAED

[ s A 9 [

Y Y A 2 a = = = Aa
ﬂ1ﬁﬂuﬂ31llﬂﬂﬂﬁ§3uu?ﬁq‘ﬂ5gﬁ\iﬂlW@ﬁﬂBTﬂ\iﬂ?”lllWQW@jﬂﬂl@\‘]QﬂﬂWﬂNﬁﬂ

[

a 9 a a d o 9 A
‘]Jiﬂ"liﬂTL!Nl!Phﬂsllf’N‘ﬁu”lﬂ"IiUlTIfJWTmGIfﬂ 10 (UNI¥U) ﬁ'"lﬁlﬂ‘ljﬁgﬂﬂf"huﬂ@ﬂ

= ¥ 2y oy v < 4 oA < )
Tasmsanuinseil I lsunuaouomiumsesio lunsinusiusiudoyasn
gndrinldusms a mvlszgdraiion S1uau 240 519 Taeldmatiaguarediann Tals

1 I . . Y ax A Y 1 Y .
AU U1913]U (Non-probability sampling) A8IB5N31ANA298190UU 1AIA1 (Quota sampling)

910 4 ngugnmnialaodSuadudinnguaz 60 510 laun 1) gnAngu Easy 2) gnAngu

Y . Y o U L 9 0
Easy Plus 3) @NAINQU Priority (iag4) 9NAINQN Priority Plus LlagNQNPrivate G?iwayjai]zunn
a Ed Y aa A Aaa Y 1 A v ' A
3Lﬂi1$ﬁ1ﬂﬂi%ﬁﬂﬁl%\ﬁ/‘liimu1 uamamﬂ%’"lmm AITUD T0YT LasAUNDY
9 Y o v Y
NﬁfﬂiﬁﬂﬂTW‘]J’N@@@ULLUU@Uﬂ1M1Wﬂ’J1Mﬁ1ﬂﬂJg\?’(,:fﬂ Lmzizﬂummﬁwa%
Y

gagaluuaazadeaivilszaumsnainusnisaall

@ a o J 9w a {
tasemuniaanmua grounuudeuninlianudinygege Ao Msldusmsndl

[

=\ = d' Y a d'd
AUNIN !Lﬁ%ﬂJﬂ’JHJW\‘]WfJGli]q\‘iijﬂ Gluliﬂﬂﬂﬁiﬁﬂiﬂﬁ‘ﬂﬂﬂmﬂWW LYUN

A

adeausa gaovuuudeunlinnuddygege e mslihe vse enes

o dy a < 1 o =\ =< A Y A
uﬁmammaﬂmamuvhﬂmumwm LLa$3Jﬂ’)13JW\1W@Gli]EJQq@ Gluli’f]ﬁﬂ’lillﬂ’lﬂ L FRERIIGEE
Y
[ a < 1 @ ] o
!Lﬁﬂ\1'f)@]'i'lﬂ’f]ﬂlﬁfll\iuﬂhﬂﬂ’iumu%ﬂ IYUNU
v Y ' Y a 9 Y o
ﬂﬂﬂﬂ@1u%@ﬂﬂ1ﬂﬂ1§iﬁﬂiﬂ’li @@@ULL‘UU?[@‘UQ'I?JiWﬂ’J'I?JﬁW Q‘J’(,;f\‘lf,jﬂ ﬁfl an1u
A3 a Y a ] = = A A3
NAITUIATNN NS T Lﬂu‘ﬂ’lﬂllfhfﬂiﬂTﬁllﬂ LLﬁ$Nﬂ31NWQW@1%Q’QE}ﬂ Glulﬁf]\‘]ﬁfﬂu‘ﬂﬁﬂ

ST nrzay muneu s s ldazain i



Tademumsauaiunmsaaia gaeunuvdovniulianudidygega fio ves
o 1 A == ) = 0w v = = A
$1590 n3evesszanidiuruiivanodmivgna ualinnuianelagega Tuises ms

Yy A 1 o dy 1 =

Uszmendsinaisanuaaeu lvivessunms wu sensdasinenie Arsssundioy

Tadeduynains gaounuuaeunnlianudinygega Ao minaudousy
Y ! 9 = Y 1= =< A @ '
arnugn I seudon sunduinme ualinuiiane lagega luGesminauuainie

= 9y

azeniEen3oy

9

asemunszurums Iusms daeunvuasuniulianudiAygaga Ao A

]

Y v K 9 v A = = A Y
NADIVOINITVUNNUDYA a\iiuﬁi}!ﬂﬂiyﬂf Llagllﬂ’J'INWQWE]‘lﬁ]qqq@ 1“!5@3ﬂ31ﬂgﬂ@@\16\]@\1

v KX 9 = 1 [
NITUUNNUVBYD aﬂuﬁuﬂuaﬂ LYUNU
tsedmaaitauentimenn gaeunuudeunilianudaygege Ao A

Yaoadelusuimsa uaanuianelagega TuGesanunmelusumsaazeraiiouion



Independent Study Title Customer Satisfaction Towards Saving Services of
Siam Commercial Bank Public Company

Limited,Chang Pueak Branch

Author Miss Naruemol Chaikaewmea

Degree Master of Business Administration (Marketing)

Independent Study Advisor Assoc. Prof. Dr. Patchara Tantiprabha
ABSTRACT

The purpose of this independent study was to study customer satisfaction towards
saving services of Siam Commercial Bank Public Company Limited, Chang Pueak Branch.

In this study, questionnaires were used to collect data from customers who came to
Siam Commercial Bank Public Company Limited, Chang Pueak Branch. A sample of 240
customers was divided into 4 groups by quota sampling method, 60 samples equally. First group
was “Easy group”. Second group was “Easy Plus group”. Third group was “Priority group”. And
Last group was “Priority Plus group and Private group”. The data were analyzed by using
descriptive statistics which were frequency, percentage and mean.

In the study found that the factor that important and satisfied to most customers at the highest
level was as following data.

For product factor, the highest important factor was quality service and the highest
satisfaction was quality service similarly.

For price factor, the highest important factor was visibility monetary banner to
inform deposit interest rate and the highest satisfaction was visibility monetary banner to inform
deposit interest rate similary.

For place factor, the highest important factor was comfortable and suitable location

and the highest satisfaction was comfortable and suitable location similarly.



For promotion factor, the highest important factor was adequate premium gift for
customers and the highest satisfaction was monetary change informing by bank.

For people factor, the highest important factor was polite and nice service, and the
highest satisfaction was cleanliness and neat clothes.

For process factor, the highest important factor was correct and clear data record in
passbook and the highest satisfaction was correct and clear data record in passbook similarly.

For physical evidence factor, the highest important factor was safety in the bank and

the highest satisfaction was cleanliness and tidiness of the bank.



