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Abstract

The study of factors affecting distributors towards seed purchasing decision in Chiang Mai
province had an objective to investigate the factors affecting the purchasing decision of owners and
the shop managers of the seed distributors in Chiang Mai province. There were a total of 150 seed
distributors in Chiang Mai province with the following study results.

The majority of respondents were female with age range between 41-50 years old and
Bachelor degree level of education who were the shop owners. The shops were registered as the
commercial shop (personal ownership). The shops had been operated for more than 10 years with one
co-decision maker. The ordering frequency was once every 2 weeks. The average ordering quantity
was between 10,001-50,000 baht per month. The types of goods being sold in the seed distributors
shop included seeds, chemical fertilizers, and chemical agents. The seed ordering was from Chia Tai
Co Ltd which was the seed producer and wholesale distributor. The type of seeds which were ordered

included plants in the family of cabbage, legume, chili eggplant, and melon.



The factors that influenced purchasing decisions and the plant seed marketing mix of
distributors could be ordered in the following descending order which included product factor,
distribution factor, business environment factor, market promotion factor. This was compared the
factors which exerted influence on the medium scale such as inside organization, pricing, and
interpersonal with the following details.

Business environment factors that affected purchasing intention of plant seed at high level
were the austerity of plant protection acts such as inspection, detection and packaging label
adjustment of company following legislation standards. The factor that affected the purchasing
decision at medium level included manufacturers with advanced production technologies.

Inside organization factors that affected purchasing intention of plant seed at high level were
plant seed purchasing policy such as purchasing during growing season, purchasing based on
inventory data, purchasing after selling promotion, purchasing after the introduction of new plant
seed. The decision factor at medium level included objective of purchasing plant seed such as
purchasing for retailing or for wholesaling.

Interpersonal factors that affected purchasing intention of plant seed at high level were
salespersons were attentive in tracking issues that arose between the company and stores. The factor
that affected purchasing decision at medium level was interests and passions within the sales staffs.

Product factors in marketing mix that affected purchasing intention of plant seed at high level
were plant seed was from manufacturers and distributors, as well as seasonal distribution of the crop
cycle. The factor that affected purchasing intention at medium level included products from
manufacturers and suppliers were sold in stores, outstanding features which were different from the
others such as yellowed skin and red flesh watermelon.

Price factors in marketing mix that affected purchasing intention of plant seed at medium
level were manufacturers and distributors had price flexibility in ordering, price levels that can be
negotiable, and free delivery charges.

Distribution venue factors in marketing mix that affected purchasing intention of plant seed
at the highest level were convenience step in ordering, fast delivery, on time, correct products and

quantities ordered. The factors that affected purchasing intention at medium level was the



convenience location of stores such as the vicinity of cultivation area, closeness to the market and
main road.

Marketing promotion factor in marketing mix that affected purchasing intention of plant seed
at high level was after-sales service such as product exchange or return policy. The factors that
affected purchasing intention at medium level was sweepstakes from packaging to persuade farmers
involvement such as donation of shirts, nebulizers, lawn mowers, motorcycles, and cars.

The problem opined by respondents on marketing mix were product factor which included
shortage of plant seeds supply during the growing season. The problem in price factor was the
collection of delivery charges. The problem in distribution venue factor was delivery delay. This was

compared to marketing promotion factor such as uninteresting marketing promotion merchandises.



