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ABSTRACT

The objective of this independent study was to study “Services Marketing Mix
Factors Affecting Consumers towards Selecting Car Wash Shops in Khet Bang Bon, Bangkok.”
Sample sizes were 400 customers who had cars and needed their car cleaned in Bang Bon area.
Questionnaire was used as a data collection method for evaluation. Consequently, the data were
analyzed based on descriptive statistics: frequency, percentage and mean.

From the study, we found that the majority respondent were male, 21-30 years old,
single, holding bachelor's degree, employed in private companies with average salary between
20,001 — 30,000 baht. The study indicated that each respondent had one car and used the car
cleaning service to clean their cars once a month between Monday and Friday at 12.01-16.00 P.M.
and spent 301-400 baht.

The services marketing mix factors were ranked as follows. The personal factor was
considered a high importance factor of this study which the sincereness of the staff was the
highest rated in this sub factor. The next factor was the process factor which the quickness service
was the highest rated in this sub factor. The product factor ranked a high importance which
overall cleaning was highest rated in this sub factor. The place factor ranked a high importance
where location near the house which was the most considered in this sub factor. The factor ranked
a high importance was physical service factor which the highest sub factor was the cleanness of

the office including toilet. The price factor also ranked a high importance which the price of each



service was the highest consider in this sub factor. The promotion factor ranked a moderate level

where discount was rated the highest in this sub factor, subsequently.



