A A Yy v a = ] ' o 1
FALIDINIIAUANNUDUDATY ﬂ')’liJW\'lW@Glﬁ]ﬂlfNE{ﬂﬂﬂiﬂ\i@m‘ﬂ%ﬁ]ﬁlﬁ?uﬂﬁgﬁil

MIAAIAVINMTVOY 15U 8UFITANNIING QTS 11 L
= a U
HIvay ueUa sssuilyan
Syan VIMIFINIUMTUNG

ﬁ’d' = k'Y 4 a
210158NUsnMsAuANULUDa S

4 19 v oA
5OAENI19158 AT.WYI1 AUAYTEM

UNAAEID

E4

Y Y a A A w J A = =3 9 1 o o
mMsauaNuUUdas il Iingilszasamafnuinuiane lavesginasesnailade
AulszaunMInaInuINMsUod 1535 sUa NN AT 11

= o Ay ve ¥ I A Ao Y} Vo 1
IﬂEJﬂ’liﬁﬂ‘H']ﬂ5\1uUlﬂ{lalf!,lf]JUﬁ@ﬂﬂ'lllHJ‘Lllﬂﬁi‘]\1M@Lﬂ‘ﬂ5')‘]J5'J§J61193“J,a‘fl]'lﬂﬂ'(,jﬂ@3't‘]ﬂ'l\°l

v
Y Y o

dunaseainGeu TssGeuamSanmanerdodoalui $1u2u 300 510 waziideyad laui
a o 9 aa a 1 AaA 9 9 A 9 1 A
M3uAIz leglsadaFanssaun madanlylszneudis Anwd Sesas nazAunaY

= 1 9 1 [~ a =\ 1 =

WaNIIANHINUIN E‘m’éJ‘ULL‘]J‘Uﬁf]‘UﬂUJﬁ’JuGlWﬂJulﬂuLWﬁﬁiUuﬂ U91YITHIN  41-50 1

= [ a aQ A =~ 9 v A a =\ 9 A 1 A 1

ﬂ15ﬁﬂ‘]§1ﬁ1\1€1ﬂ5$ﬂﬂﬂii‘gﬂlﬂﬁﬁ UDIFWUIINBNIT/TTIFIYND Ni181ﬂlﬂﬂ8ﬁﬂlﬂ®uﬂ1ﬂﬂ’ﬂ
30,000 YN

=1 T 9 Y d‘ 9 o [ 1 Ly [

WaN1IANHN “IN°]J’J']Qﬁ@‘ULL‘U‘UﬂﬂUQWMGlWﬂTLﬂa‘(’J'ﬁ%ﬂ‘]Jﬂ’J']‘JJﬁ'T ﬂJuQ'QQQGlu!L@ﬁgﬂ%ﬂﬂ

(] [ Y (] o dy v 9 a o d A = A A a
EJE]EJGl‘L!Lmaw]WwUEN?r%u‘]Jiszmﬂmﬁﬁmﬂ At Tavea1unann s ﬂ’eﬂﬂl’iﬂumf’a!,ﬁﬂﬂ

@ 1 %

A A 3 Ay a ' o =
HUFDDO LLa%Lﬂu“ﬂﬁﬂﬂ@ﬂW\?ﬂTNSU'J'N !LagTi\uﬁfJ‘LlW']‘L!ﬂ']ﬁﬁ‘ﬂﬁi’)\iﬂﬂlﬂ']Wﬂ”liﬂﬂHWﬂ"lﬂ

U

= a 9 A ~ Aan o 1 = = ] Y
AITNITINANYITNIT ATUITIAN ﬂ@T‘NLiEJ‘L!?J’J‘ﬁﬂﬁ“lﬂﬁZﬂTﬁiillLuflllﬂﬁﬁﬂ‘]sﬂw111!‘ﬁu1ﬂﬁ AU

v Y
MITATIMUY ﬁ@ﬁﬂ?ﬂﬁﬁﬂﬂlﬂﬂiiﬁﬁﬂuﬁﬂ’J”IiJE‘TSﬂTJﬂ@]i’)ﬂﬁmuVIN ﬁ’mmsmmmmmmﬂ

A ~ = Y a 9 1 3 Jd Y A Y A g Y 2 4
ﬂf’)15\1!5EJLlllﬂTiiWUiﬂTiﬂl@HaNTuL')Un“]ﬂﬁ ATUUANG HIDWUNITU ADDINTUHTDUNNYYY

v
I A

duiusa sundy nauladediunases uazinGeou  Srumsadrcvazinauednyuzni

A

= A Y A A k4 9 v A A 9
NIINTN ﬂaiiuiﬂuuﬁmﬁgﬂ (ﬁummm’u*) IWDNITAUANUDIUNLTYIUNIHUIZ TN LASATU

N3ZUIUNT ADLBNTINITOVAANNIINGIGBVBITNITEUNVUMIANKIY



9 = A =< 1 v 1 [ 9
I%J@]’E)‘IJLL‘U”LIﬁi’)‘1JﬂWllllﬂ”I!fﬂﬁEJﬂ’JTJJWQW?JGl‘ﬂE:JN?ﬁﬂﬂll@azﬂﬁ]ﬁ]ﬂﬂﬂﬂjullﬁﬁ$ﬂ1um®ﬂ

=

(] o/dy v Y Aa o d A = ad = VA A I
drulszaumanisaaia a9l aveaunannagn As 155Ul Yusene uaziily
9 v 1 9 Y A = Aad o 1 ~ =2 ] 9
F9N0619N 19U A1U31A1 AD 15AUTEUNITNMITITLAITITNUIUMIANHINIUTUIAT AU
v Y
MITaMUY ADADIUNAIUDI1TITUTANNALAINADMTAUNI 1UMTTUATUNITAAIA
A =\ = [ [ o o = ] 9 [ == 9
A lsaFeulimsaedoyatlsemduius lsasen mudonnuniainsdwnieds drvyana
A o A sy A de o Ay ! VY v A P
NIONUNY AB 19O TR UNNYBIdUNUTA Gundy uinladefilnases uaztinGeuy A
Y o o A ~ Ay o A Y )
MIAIN LAz U UAUDANHAULNIINGNN AD 15UTeULNDIAYA (FUIIFINT) 1HBNITAUAI
VOB HUNMZ AN LAZAIUATZUIUMT ADUTATIMITADUAALNIINNFIUDNTNE sUNIY

MIANHIG



Independent Study Title Parent Satisfaction Towards Services Marketing Mix of

Chiang Mai University Demonstration School

Author Miss Nipha Thumpunya

Degree Master of Business Administration

Independent Study Advisor Associate Professor Dr. Patchara Tantiprabha

ABSTRACT

This independent study aimed to examine the Parent Satisfaction Towards Services
Marketing Mix of Chiang Mai University Demonstration School.

Questionnaires were applied in this study as the research tool to collect data from 300
samplings who were parent of students of the Chiang Mai University Demonstration School. The
questionnaire was conveniently distributed to the samplings. Then all given data were analyzed
by descriptive statistics, including frequency, percentage and means.

The data showed that most parents were female, 41-50 years of age, holding a bachelor’s
degree. They were in a government agency or state enterprise employees with an average income
of over than 30,000 baht per month.

The results of the study found the highest importance on sub-factors of each marketing
mix. In terms of product, the highest importance was that the school has a reputation for
reliability and is widely known and certified by the Ministry of Education. In terms of price, the
highest importance was the school has a way to pay the education fees through the bank. In terms
of place, the highest importance was that the location of the school is convenient for travel. In
terms of promotion, the highest importance was that the school is providing information via the
website. In terms of people, the highest importance was that teachers have good human relations
and beaming parents and students. In terms of physical evidence, the highest importance was that
the school has libraries (academic) for the discovery of the students. In terms of process, the

highest importance was rate of entrance exams of students who graduated with high marks.



The findings showed the highest satisfactions on sub-factors of each marketing mix. In
terms of product, the highest satisfaction was that the school has a reputation for reliability and is
widely known. In terms of price, the highest satisfaction was that the school has a way to pay the
education fees through the bank. In terms of place, the highest satisfaction was that the location of
the school is convenient for travel. In terms of promotion, the highest satisfaction was that the
school sends public relations text messages via mobile phones. In terms of people, the highest
satisfaction was that teachers have good human relations and beaming parents and students. In
terms of physical evidence, the highest satisfaction was that the school has libraries (academic)
for the discovery of the students. In terms of process, the highest satisfaction was the rate of

entrance exams of students who graduated with high marks.



