d‘ A Y Y a 9 9 A 1 A o 4 A
FOLIDINIAUAIUVVIATS ﬂ'J']‘JJGI@QﬂﬁGU’ENfd‘UﬁIﬂﬂ@ﬂwaﬁﬂﬂ!“ﬂﬂﬁqﬁiﬁ'aﬂlﬂﬁ'ﬂ
Y o

TmReon dmsudntianuaulaiage luduneiiio

U

=S ]

FBeaIn
Y a a
HIg UNAUFTU §INANY3
Sayan VINIIFINIUN TN

(ﬂﬁ%ﬂﬂﬁ@lﬁﬁWWﬂiimﬂ‘Hﬁﬁ)

da (= 14 Y a Y 1 4 a A v
01%1‘§Emﬂiﬂ‘]eﬂﬂﬁﬂuﬂ]]!mﬂ@t‘l‘iz HPIWAITATIVITY AT. FIUAT ATIAUL
% T
UNANED

9 4
(%

= A Ay s A = Y Y a 1 oA o o
NITANHIANIIU 1|’JWQL]Jigﬁ\jﬂLWﬂﬁﬂy’lﬂj'lnﬁa\jﬂ’lﬁﬂla\iﬁdﬂjiﬂﬂﬁ@Waﬁﬂmcﬂ

o [ { [ a o ] <
Ujssaaamniae ImdondmivdniinnuauTadags ludunedioadeslui mainusiusw

QU

Y v Y a { o Aa o Ya 1
voya lasldunuaeuninandus Inanianuauladage 119 400 ga Taald3Tn13qu

[ 1 o a Y 9y A Aa 9 U a9
AIDY WUV VIS uazumnmﬁzmagaT@a%ﬁamﬁmmsmm "1mm AUD IDYAS LD

ANAY
= 1 9 [ [~ a A 1
NMIANYINDIN AeovnvuaauoinaiIulvg Humang Je1guinnii

o =2

= a = = a 1 v A 9 d'
607 szaumsanulTyanes Uszneuernginadiuda s1e'lamas 10,001 - 15,000 1N

1 A Y a 1 g Y a LY 4 = 9 d' [
aeu AU3 Inadiulnglswandamniissalunslyems samsanuiveyanednuns

Y L4

@ a o 4 ' 1 1 a [ @
Wannraanual nud AaeunuuaeunndinlngdesnmsIinaasuaidusany Tdnyus

Jaa

< Ty Y { o v ™ A9 v ¥ <
HJ‘LWN thG]’f]\iﬂ’liclﬂﬁﬁjuWﬁuﬂla\uﬁ@ﬁﬁﬂﬂnlﬂu]‘lﬂ{luwaﬁﬂmm Llagﬂa\iﬂ’ﬁi?‘fiﬁlﬂuﬂl@\i

a [ 4 A a a [ 4 A Aa 1 9 a A a
Nﬁﬂﬂﬂ!cl/]ﬂ\i!fl/i‘JJ'E]L!Lﬂ?JfﬂTﬂNﬁ@]ﬂﬂ!“ﬂﬂi‘\‘lﬁﬁlﬂuﬂﬂﬁ"lﬁﬂﬂﬂ@gﬂlu%@\‘ma"lﬂ Tagmsiaunaowia

A A = £ (=) [ (% o a 9 Y o W 1
duuNUINa0 lyAe %Q"luwaﬁ@imummmiawﬂ EJG]@‘ULL‘U“]JETE]UQHJGIM‘FYJHJ?H IR

o

@ ! o Y [ a o o
Hatedrulszauniemiaaia Tagldanudidgaeiletedundadusiuiniiga so9a9u

1aun Fadedrusia Tadedrumsdsadimiineg uaz adedumsaduasumsnain MudIe



@ a o o o W 1 Y U v 1 {
Hatedumaanusilnanudrng Iassawegluszduuin datedosndaon

% o w

Y o v W A A o A A a @
LL‘]J‘]J@"E]‘lJmiJGlMﬂ’JHJﬁthu 3OUAULIN AD ﬂaqﬂNQULﬂ@uﬂﬂNaﬁ HagIuvuao1gnIny

[

INT04HNIB5UTIANNLADANED1MIT LA TAHA  MNEIRY ﬂ%%ﬂﬁ"ll!i?ﬂﬂﬁ)ﬂﬂulﬁ'iﬂm

9

Tagsawegluszauun Jatedesndaovuuuaeuniuldnnudify 3 dSuauusn Ao 511

@

A = = 1Y a Jd a8 9 U @
L‘Vill”lgﬁlll,ll'E]LﬂiﬂULﬂﬂﬂﬂUﬂmﬂqwmﬂQWﬂ@ﬂmcﬂ ll']gj185191&Lﬁﬂﬂ51ﬂ1ﬁUﬂ1@ﬂTQ%ﬂlﬂu uag
A = ~ [ [ 4 a o d o v o @ Y v o ] Y
IRV FUNOIUTIVNIVAUNINANHAVDINAAN N AINEIA ﬂﬁ]ﬂﬁlﬂ']uﬂ'ﬁ;ﬂﬂ%']wu'mclﬁ

anudidny Tasswegluszauin fesedosndgaeunuuaeuniulianudidny 3 Suduusn

9
Y L]

A A o @ & vy A YA ' v v
) wamm@nmmmﬁwe"lmwuazﬁ:ﬂm AUAUVIYN DA "lmmmmﬂ LA ITUHAANDY

U

Y ' o 1 v Y 1 a Y o w 1 @
Glﬂallﬂﬁﬁ“];ll“]fu ATNAIAY ﬁﬁu{lﬁlﬂEJ@]TL!ﬂ’liﬁﬁlﬁiuﬂ’liﬁﬁ’lﬂiﬁﬂ?’luﬁ’]ﬂmIﬂﬂﬁﬁﬂ@giuﬁgﬂ'ﬂ

@ J

thunan adedesndnounuudeunmlinnudAgnlinmasgegaod lusgauuin 3 duay

A A a 9 o 1 Y Y A o_w
13N A lJﬂﬁu%ﬂﬁuﬂW]’J’ﬂmxﬂﬂﬂﬂﬁﬁ)ﬂ% UNIIAATIN uazmﬂmymw AU

v
2

Wil MINHAMIANEIAURBINTVRIRYS InAderdnduailljesaaninae

v
[

= ° YA A o A o A A ' o Y] o ¥ Ay ¥ <
Taaendmsunuanuau lariage Tudunaoudealvi i lnansmiveyan lduuily

o a o s {
L!fL!3%1@1”ﬂ1iwmu1ﬂa@]ﬂmcﬂﬂ§‘ﬂiﬁ Llﬂgi%iuﬂ15ﬂ@ﬂLUJ‘]_Iﬂaq%ﬁﬂ1ﬂﬂ1§ﬁa1ﬂﬁlﬁu1$ﬁﬂ

E4
L= 1

09/' a o J A o [ a o
u@ﬂfl]'lﬂui‘lﬂﬁ@ﬂiLl“I/'IGlﬁiJL!fN“B?EJLW?JﬁﬂEJﬂ'IWﬂWﬂLGUQ‘UuVINﬂ"lﬁﬂﬁ"lﬂﬂl’ﬂ\iﬂﬁﬂﬂﬂ!“ﬁﬂj‘\ﬁﬁ



Independent Study Title Demands of Customers Towards Sodium Reduced Seasoning

Products for Hypertension Persons in Mueang Chaing Mai District

Author Miss Nichthima Tuwaphalangkun

Degree Master of Business Administration

(Agro-Industry Management)

Independent Study Advisor Assistant Professor Dr. Sujinda Sriwattana

ABSTRACT

The objective of this independent study was to investigate the demands of
customers towards sodium reduced seasoning products for hypertension persons in Mueang
Chaing Mai District. Data were collected from 400 questionnaires distributed to respondents who
had hypertension condition with purposive sampling and descriptive statistic analyses based on
frequency, percentage and mean.

It was found that the majority of the respondents were female, with over 60 years
of ages and Bachelor’s degree of education. Their occupations were business owners with the
average income of 10,001-15,000 Baht per month. The majority of the respondents normally used
seasoning to accompany cooking. The results of the study which were related to products
development revealed that pork flavor was the most preferred. The characteristics of the products
should be in the powder form with the absence of visible meat components. The salty taste of the
products must be remained in comparison to the existing seasoning products in the market. This
might be accomplished by addition of sodium salt substitute which had no effect on blood

pressure level. The respondents rated product aspect as the most important marketing mix factor



which was followed by pricing, distribution venue, and marketing promotion factors,
respectively.

The overall rating of product factor was at high level. The top three most
important sub-factors rated by the respondents were labels which clearly indicated manufacturing
and expiry dates, food safety certified logo, and taste, respectively. The overall rating of price
factor was also rated at highly. The top three most important sub-factors were suitable pricing in
comparison to product quality, clear labeling of price, and suitable price in relation to image of
the products, respectively. The overall rating of distribution venue factor was rated at high level.
The top three most important sub-factors included availability and convenience to purchase the
products, ample supply of products, and products selling shops should be located in the vicinity of
community center, respectively. The overall rating of marketing promotion factor was rated at a
medium level. The top three most important sub-factors were free sample of trial products, price
deduction, and advertisement, respectively.

The results from the independent study regarding demands of consumers
towards the reduced sodium seasoning products for hypertension persons in Mueang Chaing Mai
District could be used as a guide in seasoning products development and also used in the
appropriate marketing strategy design. In addition, this new products would also enhance the

marketing potential of seasoning products.



