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ABSTRACT

The objective of this independent study was to study factors influencing spare parts
purchasing decision of garage entrepreneurs in Samut Sakhon Province. The samples were 200
persons with buying decision from auto repair shops. Statistics used in the analysis of data were
frequency, percentage, and mean.

The results of the study showed that most questionnaire respondents were male, 31-40
years old, with vocational certificate. Most auto repair shops were registered with Office of
Industry. Most business was owned by one person and had been in business for 5-10 years. Most
earned 200,001-300,000 baht per month.

For buying behavior, it was found that most shops spent 50,001-100,000 baht per month,
and bought every 2-5 working days. The most bought auto parts were related to brake system,
followed by parts for suspension system. Entrepreneurs made decision on the quality of the parts
rather than the customers, and the decision was based on the vehicle’s brand. Their buying policy
was to buy from more than one supplier, as only one supplier might not completely serve their
needs. Generally, they used previous and current suppliers, focusing on product quality.

For marketing mix factors and buyer factors, the factors that affected buying decision at
the high level were product, price, organization, environment, personnel, respectively. The
factors that affected buying decision at the medium level were place and marketing promotion.

The first important sub-factor for price which was ranked at the high level was diversity

of prices to choose according to the quality.



The first important sub-factor for organization which was ranked at the high level was
buying process by buying section.

The first important sub-factor for environment which was ranked at the high level was
the overall economic situation at present.

The first important sub-factor for personal relationship which was ranked at the high
level was that buyers knew retailers personally.

The first important sub-factor for place which was ranked at the high level was speedy
delivery.

The first important sub-factor for marketing promotion which was ranked at the high

level was knowledgeable staff who were able assist customers.



