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Abstact

This study was aimed at exploring the behavior of Thai tourists towards internet
reservation for accommodations in Chiang Mai province. Data were collected through
questionnaires which were distributed to 250 Thai tourists who experienced reserving the
accommodations in Chiang Mai province through Internet. The gathered data were analyzed by
frequency, percentage and mean. Convenience sampling was employed for selecting the samples.

The result of study illustrated that most of the respondents were female, single, aged
between 26 to 41 years old, had a bachelor’s degree level of education, are employed in private
companies, government sector and state enterprise sector. Most respondents earned between
10,001 to 20,000 baht of monthly income. On behavioral aspect, it was found that most of them
lived in Bangkok Metropolitan Region. Most respondents reserved the accommodations during
18.01-24.00 hrs. and made the prompt decisions and less than 1 week for internet reservation
decision. The frequency in reserving the accommodation was 1-3 times a year and 1-2 days per
time. The average accommodation price is 501 — 1,000 baht per time. Another purpose of using
internet to make a reservation accommodation was searching the tourism information. Most
respondents directly reserved the accommodations through the hotel, resort and accommodation
websites. The persons who influenced in making decision about internet reservation for
accommodations through internet were themselves. Most respondents made the payment by credit
card. Most of them felt fair satisfied after reserving the accommodation through internet and after

using the accommodation service.



The Electronic Marketing mix factors that affected to the internet reservation for
accommodations in Chiang Mai province was privacy factor, which was ranked the most
important, followed by price, product, place, promotion and personalization factors respectively.

Hereafter were shown sub-factors that the respondents paid highest concern on. In
product factor, the highest concern was the various accommodation information. In price factor,
the highest concern was the reasonable accommodation price. In place factor, the highest concern
was friendly user, convenient website and quick response for searching, reserving including
reservation procedure. In promotion factor, the highest concern was special accommodation
package offer. In privacy factor, the highest concern was keeping customers’ information such as
customer name, credit card number, address, telephone number and e-mail address as secret data.
In personalization factor, the highest concern was websites have the data entry system about

customers’ purchasing history or customers’ former product history.



