d‘ A Y Y a v Aaa A Y a v Aa dy
FOLIDINIAUAIUVVIATS “ﬂm&l‘vmamwam’ag«wammwaaﬂumimauiwaﬂmu

nuanuSounaziagnu lidmsvanuvasuogiiioy

= = =
ALY UIYHTNT ATODU

dd’ = k4 Y a
21158NsnMIauANuUDDa S

-4 a a
JOUANT19138 A3.11001 19389152105

UNAALD

= a 1 Yy Aa

= asJ‘ z;‘dw s A A v o w AAa
ﬂ1§ﬁﬂ‘kl"IGlUﬂi\1u1]'N]ﬂﬂizﬁﬂﬂLWﬂﬁﬂ‘H']Lﬂfl'lﬂll fadenuansnanodnana 1y

Q

e

Y
v A @ @ o Y a ]
vaowlumsaadulagenuiunuanuiounaz Taanu lidmsvanunasuegiition nsiny

F) 9 <3 9 9 o ' o dy A YA o v Aa dy o
éllﬂﬁaljﬁmlslﬁlﬂ‘]_lﬁ@llﬂTNLﬂUﬂl@Ha%Wﬂﬁjﬂﬂfnithlﬁ]ﬂ“]f@ﬁ5@Wlli’]11ﬂi]eluﬂ1§@]ﬂﬁuslilcﬁﬂ MUY

G

L4

< o A a [ a o
52 510 uaziudeyaaivayuiuay Tasmsdun B U HITI U 6 519
Y

HamsAny1 Wu gaeunuuaeunwdiulugdisedmnisdsanisihedade
9 [ Y [y d‘ 1 a d‘ [ ldy d‘ ]
ldnurunuanuiounaz Jagnu lWfigregauwgi 701-1,000 °C winiiga daulvadomasso

Y Y
1A 10,000-50,000 VN LAZHD 2 ATIABIADU FHAAIUHABNMITEYARUIUN AN OU
[ Y] ~ o o A 1 v A dy [ Y
vagdaanu onnwinaunisnnige Jadenilinanemsaaduladonuiunuanuiounas
Fagnu lldmSuaunasuegiition Tassauliaundeszaunn Gesnmdwuae deisdu
a o 4 A [ v Y [ o ] [ [
HanAua 393091100 Jadsarusial dedearunisdndiviie Jadeanizyaaa ade
Y @ 4 Sldy U @ ] v Y ] a

anmuiadoy aveneluseansvesdde Jadeszninayana uaziledaaunsdudsy

=1 | [ A = % dyw v 1 9 a [ 4 9 1 Aa 9
msaaa Taslidlededosnise Nlaundegegailsingasil dededesdunaadus Tdun qua
~ o o w1 v P a v o o Y
lpunuadinaue advdesdrusia 1dun siduaunangaunuaunin Jadodosdiunis
v o ] 9 [ a [ @ 9 9 < Y v 0 9
Tad1rue laun ewsodaaelszauaunuduieldazain sam5q Jetedosaiunis
' a Y 1w 9 o A YA A o @ 1 ]
duasumsaaia laun Anve Anug veaminauienisdiniaaaeu Jededosaiu

Y 9 ' 9 a 9 A o Aa A [ 9 Y o

anmaden laun anudesmsduiniininegiiisnluaaia Jadedesdruilaionielu

4 ﬁ}dy Y 1 a 9 o A [ 1 [ a 9 a 9
ONFAINTVIINYD llﬂl!,ﬂ 1!161J"Iﬂﬁ1!ﬂ"lﬂ\‘]ﬂﬁ\1ﬂi$‘].!“b’ﬂlfﬂu wu wleegaondunlsuuios



o

I Y U v 1 Y 1 1 F a Jq 9
1Wuau ﬂﬂﬂﬂﬂ@ﬂﬂ’]u%:lﬁ]ﬁ]ﬂizﬁ')’]\iuﬂﬂa llﬂl!,ﬂ ﬂ'J’]ﬂJﬁu%ﬁuuéUa\ifﬂ“lG]N']ullagQ?J@']u'ﬁ]ﬂluﬂ'ﬁ

Y

v A [V o 1 EL o o
aadulage uazilvsedosduilasommizyana laun dszaumsallunmsiinuvesdiidug

o= A
lumsaaaulade

o N Y Y Y 1 [ dy v 9 A o SN YY A a
Nﬁﬂqﬁﬁﬂﬂqquﬂﬂlﬂyjaﬂﬂluﬁ'mq Al e unannum hlﬂﬂl@ﬂ;ljﬁ!WilL@iJGlu

~ 14

A4 a9 = v a A v o vy
Liamummauﬂmmwmmmmw“lﬂmwazmﬂmmﬁum ‘ﬂ’l]i]ﬂﬂ"ILliW‘I"I Ulﬂﬂ]i’)lla

A a A a 9 4 A Aa = a 9 A @ U v 9
L‘WllmNﬂlULi’t’)\ii"lﬂTﬁUﬂ”Igﬂﬂ’ﬂlﬂ"lﬂﬂﬁﬂ@u (NTUNIYALLDYAUDIAUAUNNDUNU) faveau
[ V) ] ] Yy Q' a d'l v Y 1 a 1 Y
msﬁ]mmmﬂ”lu"lmmg‘m‘wumwmqmmm‘umumu favemumsauasumsaaia Ul,llblﬂ
9 A A A Y v Y 9 " Yy A a A
VDYAUNNULIANNANINUVUTDUNTY TJ“’l]i]Elﬂ"IuﬁﬂTWLL’JﬂaﬁlmllllhlﬂGUSQQLWNLG]M‘VW]N%'I'T]

o s o & Yy A A & Y 1 Ao
spudeunw Jevemelussansuesdde ladoyanmanlusosu Tou1ea1ua1eg ¥oIDTEn

[

Y ' Y
anudaanaemiaaaulode wu ulsunemsdede ulsvredudiniags ulouieus

9

g}

&%

a A 9y ' 1 I 9 [ 1 Y
IHNNUADGNANLAASI Y uazrﬂmma KPI veauaazunun iluau {Ii]i]EJigW'JNIQIﬂﬂﬁ Ul@]

g

F A a A a 1 9 o 9); 9)&9’ 1A o w 1
"]Jﬂllﬂl,‘l/\lllmllblulﬁ@ﬂﬂ’)WiJﬁuT]’ﬁUNi$W31ﬂﬁjﬂl18ﬂ‘ﬂl§°ﬁﬁl AFDNDINNANNAIAYLUAYIIN

SeufeunuEoun LAz AT QU INLAEIIMTANNE YN INTeINNAUNdUN Tag

Sldy < 1 a Y A [} I U W Y a
HEDLHUNUINAUNTNAUAA ‘i1ﬂ1111JLLWQ ﬂ&ﬂuﬂ%‘ﬂﬂiuﬂﬁﬁ‘iNﬂ’ﬂiJﬁuﬂﬁuuiu‘i%ﬁlgﬂn

Y W Yy A a A
ng‘ﬂ%ﬂﬂlﬂWW%uﬂﬂathhlﬂﬂlﬂiJ"ﬁlWNL@IﬂJﬂﬁNﬂWﬂLLUUﬁ@UﬂWN



Independent Study Titte Factors Influencing Buying Decision of Smelting
Manufacturers Towards Thermal Insulation and Refractory

Materials for Aluminum Smelting Works

Author Mr. Theeraphorn Srion

Degree Master of Business Administration

Independent Study Advisor Assoc. Prof. Dr. Nittaya Jariangprasert

ABSTRACT

This independent study aimed to study factors influencing buying decision of smelting
manufacturers towards thermal insulation and refractory materials for aluminum smelting works.
The data was collected from questionnaire distributed to 52 managers of buying department or
people with buying authority, and additional data was collected from interviewing 6 executives.

The results of the study showed that most questionnaire respondents were managers of
buying department. They used thermal insulation and refractory materials for 701-1,000 °C the
most. They spent approximately 10,000-50,000 baht per month and bought twice a month.
Smelting manufacturers obtained information about thermal insulation and refractory materials
from salespeople the most. The factors affecting buying decision were in the following order:
product, price, place, personnel, environment, buyer’s internal organization factors, inter-personal
factors, and marketing promotion, respectively. The highest ranked sub-factor for each category
was as follows. For product, it was the standard quality of products. For price, the price matched
the quality. For place, it was convenient and fast to contact sellers. For marketing promotion, it
was the skills and knowledge of salespeople or contact persons. For environment, it was the
demand of aluminum products in the market. For buyer’s internal organization factors, it was
clear stock policies, such as low volume of inventory. For inter-personal factors, it was
acquaintance between those who worked with the materials and a person with buying authority.

And for personnel, it was the experience of person with buying authority.



Additional data from interviews yielded the following results. For product, the quality of
products should be as specified. For price, the price was lower (when product specification was
the same). For buyer’s internal organization factors, there was additional information on policies
which were important for buying decision such buying policy, inventory policy, company’s
policy for each customer, and KPI goals of each department. For personnel, there was additional
information on the acquaintance between buyer and seller; buyer paid attention to the
acquaintance but it was not more important than product quality and price. Also, if the products
were of good quality and the price was right, this would enhance the acquaintance in the long run.
For place, marketing promotion, environment, and personnel, the information obtained from the

interviews was not different from that from questionnaire.



